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Studebaker Captures ’39 Gilmore Sweepstakes 





Sparks 


Gilmore Stirs Sportsmen 
Pillsbury’s Dilemma 
NADA Specials 
Friends From Home 
The Fair Draws ’Em 


>see 







By 
Chris Sinsabaugh 


St. Francis Hotel, San Francisco 
ORE THAN ever am I con- 
vinced that what the Amer- 

ican automobile industry really 
needs is not a good five-cent ci- 
gar but a good sporting event to 
stir the blood stream and arouse 


the motoring public. The late 
vice - president, Tom Marshall, 
may have been right about the 
five-cent cigar but I am just as 
right in my prescription for the 
automobile industry. For after 
refereeing the Gilmore Oil Co.’s 
annual economy test from Los 
Angeles to Yosemite on Thursday 
of last week, I feel that this event 
is Earl Gilmore’s contribution to 
this cause. 

It already is national—has been 
for years; it’s conducted under the 
supervision and rules of the 
American Automobile Assn.; it is 
a stock car competition, and I’m 
predicting that it is destined to 
become even greater in the future. 

It should be the national yard- 

ck for measuring the gasoline 
consumption of American-made 
automobiles, for the findings can- 
not be questioned. Art Pillsbury, 
AAA contest board representative 
in Southern California, knows his 
stuff so well there is no question- 
ing the authenticity of his findings. 


I'M LEAVING it to Slim Barn- 
ard to give you the details of last 
week’s contest in the news col- 
umns. He wields a facile type- 
writer, even though it is not an 

nderwood, and he will tell you 
of the conclusive victory of Stude- 
baker in the sweepstakes, which 
after all is the main plum which 
every entrant wants to pluck. 

First and third places in the 
grand finale, in which the cars 
are graded according to their per- 
formances under the formula in 
which weight and engine per- 
formance figure largely, is a record 
hever touched in previous years. 
The Studebaker Commander thus 
was awarded the Gilmore trophy 
which is given to the car with 
one-way pockets, denoting that it 
has outstingied the others in the 
use of gasoline. In this particular 


Case the Commander averaged 
25.82 miles per gallon. Even with- 
out the formula it would have 
won, for it used less fuel than any 
other car in the contest, regard- 
less of size of motor or weight. 
(Continued on Page 15, Col. 1) 
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Packard Second 
As Weather Cuts 
Down 13 Entries 


Studebaker Pres. Is Third 
As Commander Sets 


55.8 Ton-Mile Av. 


By Slim Barnard 
Staff Correspondent 


LOS ANGELES.—The 1939 
Studebaker Commander won 
this year’s annual Gilmore- 
Yosemite Economy Run with 
55.87 ton miles per gallon, 
actually using 12.2 gallons of gas 
for the entire journey of 315 miles. 

Twenty-nine stock cars, repre- 
senting 14 different makes, were 
entered in this year’s event, and 
the entire run was made against 
the worst weather conditions in its 
history. For the entire 315 miles 
drivers were battling rain, wind, 
sleet, snow and ice. 

The first car was checked out of 
Los Angeles at 5 a. m., with an 11- 
hour limit to complete the run, as 
set down by the rules of the 
American Automobile Assn. By 
5:25 a. m. every car had been 
checked out and was soon bat- 
tling practically a blizzard on the 
treacherous Ridge Route. The first 
checking station, where cars were 
supplied with gas needed, was in 
Fresno, 225 miles from Los An- 
geles. 

Leaving Fresno, the cars started 
up the mountain grades and were 
soon in a blinding snow storm. 


The highways were covered with 
(Continued on Page 2, Col. 1) 


NADA to Stage 
National Drive 
For Members 











DETROIT.—Plans for a nation- 
wide membership drive were con- 
sidered by the special membership 
committee of the National Auto- 
mobile Dealers Assn., which met 
here last week, it is announced 
by <A. B. Burkholder, Grand 
Rapids (Mich.), chairman of the 
committee. 

Details of the campaign to 
gain additional members will be 
announced by the committee in 
the near future. 

Other members of the committee 
who attended the meeting were 
Frank H. Applegate, Racine, Wis; 
C. A. Morris, Waterloo, Ia; and 
C. O. Warnock, Indianapolis. 

F. W. A. Vesper, chairman of 
the NADA’s convention transpor- 
tation committee announced that 
arrangement had been completed 
for a special train originating from 
Chicago to transport members of 
the NADA to the 22nd annual con- 
vention to be held in San Fran- 
cisco, Apr. 17-20. 

The train, to be known as the 
“President’s Special,’ will leave 
Chicago, Thursday, Apr. 13, at 
10:25 p. m., arriving in San 
Francisco, Sunday, Apr. 16. 





INDUSTRIAL COOPERATION on an elaborate scale will be the —_—— 
during any next war involving the United States, according to the p out- 
lined to members of the Society of Automotive Engineers by Brig. Gen. T. C. 
Harris, of the ordnance department of the Army (left), at the annual Detroit 
meeting this week. With Gen. Harris is W. J. Davidson, general sales manager 
of the Diesel Engine Div. of General Motors, who took office as president of 
the SAE at the banquet Wednesday evening. 





Inspection, Dealer Licensing 


Head N.Y. Legislative List 


By Bethune Jones 
Staff Correspondent 


ALBANY, N. Y.—As New York’s 
1939 state legislative session con- 
vened here, with bills beginning 
to trickle through, automotive in- 
terest turned to such looming is- 
sues as compulsory motor vehicle 
inspection, dealer licensing, high- 
way fund diversion, compulsory 
motor vehicle insurance, labor leg- 
islation, highway construction, 
safety measures and taxation. 

Compulsory motor vehicle in- 
spection will be among the livest 
automotive issues here this year, 
despite slim progress of such bills 
in previous sessions. As evidence 
of growing public support, propo- 
nents will cite overwhelming ap- 
proval of inspections expressed at 
the recent National Automobile 
Show by visitors voting at the 
AAA exhibit booth. New York 
automobile dealers have been gen- 
erally cool to past inspection pro- 
posals, taking the position that 
more important safety problems 
first required solution. Dealer in- 
terest is seen increasing, however, 


The Top Ten 
PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: 


1938 1937 
Pos. Make Pos. 
1—419,116 Chev. 1727,143— 2 
2—330,426 Ford 737,765— 1 


3—254,959 Plym. 
4—149,365 Buick 
5— 89,289 Dodge 
6— 85,859 Pont. 


441,854— 3 
191,158— 6 
245,390— 4 
205,171— 5 


7— 79,394 Olds. 179,560— 7 
8— 45,330 Pack. 90,736— 8 
9— 40,227 Chrys. 86,519—10 
10— 37,442 Stude. 66,777—13 


Total All Makes 
1,686,081 3,321,392 


For complete standings of all 
makes, see Page 13 this issue. 





and bills for a state-operated in- 
spection program will be more 
favorably received than formerly. 

Many dealers and motorists still 
fear inspection would develop into 
a racket, although the statistically- 
indicated success of New Jersey’s 
1938-inaugurated program has 
gone far toward dispelling this ap- 
prehension. Besides the racket 
fear, another obstacle to inspec- 
tion proponents will be the major 
cost of inaugurating a state-oper- 
ated inspection system, with its 
potential difficulties in the con- 
gested city areas. 

Although a two-cent “emer- 
gency” state gasoline tax rate in- 
crease is scheduled under present 
statutes to expire June 30, it is 
considered virtually certain, be- 
cause of economic necessity, that 
the imposition will be continued. 
The state’s financial condition also 
will preclude efforts to end high- 
way fund diversion, although anti- 
diversion forces may succeed in 
continuing the reduction in total 
amounts diverted which was 
started with a 1938 curtailment of 
the practice. 


Revenue needs of the state 
(See N. Y. LAWS Page 2) 


Pa. to Tap 


Problems of Peace 
Also Discussed at 
Detroit Sessions 
2,500 Attendance Sets New 





Record for Annual 


Winter Conclave 





By William C. Callahan 
Managing Editor 


DETROIT.—Mobilization of 
industry in time of war was 
the chief topic at the annual 
meeting of the Society of 
Automotive Engineers, held in 
Book-Cadillac hotel here during 
the past week. Attendance ran to 
a new record peak with close to 
2,500 members registered at the 
various sessions during the week. 

While the meeting was not en- 
tirely of a military nature, with 
dozens of papers covering sub- 
jects relating to the design, opera- 
tion and maintenance of peace- 
time vehicles, the highlight of the 
week was undoubtedly the “De- 
fense Day” sessions on Wednes- 
day. These were topped off by a 
banquet in the evening at which 
the principal speaker was Brig. 
Gen. T. C. Harris jr., who out- 
lined the program of the U. S. 
war department for industrial co- 
operation in event of war. 


At the banquet also W. J. David- 
son, general sales manager of the 
Diesel Engine division of General 
Motors, was inducted into office as 
president of SAE succeeding C. 
W. Spicer, of Spicer Mfg. Co., To- 
ledo, who served during the past 
year. 


Gen. Harris, who was ac- 
companied by his chief, Major 
Gen. C. M. Wesson, chief of 
ordnance for the Army, declared 
that the work of co-ordinating in- 
dustrial effort in time of war has 
been going on for the past 15 
years and a program, involving 
some 10,000 industrial plants, has 
been developed at the present 
time. Gen. Harris stated that this 
effort was in no sense a move- 
ment to establish military control 
over industry as has been charged 
in some circles, but rather was an 
effort on the part of the War De- 

(Continued on Page 3, Col. 1) 


Motor Tax Fund 


For $26,000,000 to Aid Relief 


HARRISBURG, Pa.—(UTPS)— 
A bill providing for the transfer 
of $26,000,000 from the motor li- 
cense fund to help meet relief 
needs was introduced in the house 
last week by Rep. Robert E. 
Woodside, floor leader. 

The bill, along with four others 
to provide for a transfer of $34,- 
000,000 from special funds to the 
Department of Assistance, will 
probably be passed finally by the 
house when it convenes next week 
and sent to the senate. 

In addition to the tapping of 


the motor license fund, the other 
bills, all introduced by Woodside, 
would transfer $4,000,000 from the 
liquor license fund; $3,000,000 
from the liquid fuels fund, and 
$1,000,000 from the state insurance 
fund, and sppropriate $12,000,000 
for direct relief. 

Under the provisions of the bills 
all borrowed funds must be re- 
turned by next Sept. 1, but be- 
cause of the need for road money 
by June 1, the motor fund will be 
reimbursed by the floating of a 
series of tax anticipation notes. 
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Studebaker Commander Wins Gilmore Economy Run 


Very Bad Weather Results 
In 13 Cars Being Disqualified 


(Continued from Page 1) 


ice and the cars could only creep 
along the slippery roads. It finally 
got so dangerous that AAA ofli- 
cials ruled that all cars would 
have to put on chains, which 
slowed the run up considerably 
and reduced the gasoline mileage 
considerably. 

The first car to be checked in at 
the finish line by A. C. Pillsbury, 
AAA observer, was a Dodge Spe- 
cial which had negotiated the dis- 
tance in nine hours and 51 min- 
utes. Thirteen of the contesting 


U. S. Tire Dealers 
Corp. Disposes of 
Last Direct Outlet 


DETROIT.—Announcement that 
the U. S. Tire Dealers Corp. has 
sold its last remaining company- 
owned store and that its retail re- 
placement tire business now fol- 
lows a policy of distribution 
through independent dealers, fea- 
tured the company’s annual sales 
conference held this week at the 
Detroit plant of United States 
Rubber Co. 


The announcement, made by H. 
N. Hawkes, general sales manager, 
before the district and divisional 
managers and members of the 
sales and advertising staff from 
the general office in New York, 
included a statement that the sale 
of the last company-owned store 
marked the fulfillment of a poilcy 
adopted at the time of the forma- 
tion of the U. S. Tire Dealers Mu- 
tual Corp. several years ago. The 
results to date, he added, have 
more than justified such a policy. 


Hawkes pointed out that along 
with the disposal of company- 
owned stores the corporation also 
had adopted a policy of line sim- 
plification to benefit the independ- 
ent dealer. 


In a brief talk to the sales man- 
agers, F. B. Davis jr., president of 
United States Rubber Co., ex- 
pressed the belief that automobile 
tire replacement sales during 1939 
should exceed the high rate estab- 
lished during the latter part of 
1938. 

Following this sales conference, 
the first 1939 meeting of the 
Dealer Advisory Council of U. S. 
Tire Dealers Corp. was held Fri- 
day and Saturday here. 








-~ 


cars were disqualified by the AAA 
because they did not finish the trip 
in the allotted time of 11 hours. 
Those disqualified because of over- 
time were Plymouth, Hudson 112, 
Ford 85, Chevrolet, Pontiac 6, 
Dodge Deluxe, Pontiac 8, Hudson 
6, Mercury, De Soto, Oldsmobile 
80 and Hupmobile 8. Some of these 
cars were only one or two min- 
utes late. 

Second sweepstakes winner was 
a Packard 120 with 52.96 ton miles 
per gallon, actually using 14.4 gal- 
lons. The third sweepstakes win- 
ner was a Studebaker President 
with a 52.91 ton-mile average, 
using 13.7 gallons. 


Winners in the 10 price classes 
were selected by the AAA on a 
ton-mile basis, in order to take 
into consideration the weight of 
each car and the load it carried. 
Ton-miles are figured by multiply- 
ing the weight of the car times the 
distance carried and dividing the 
total number of gallons of gasoline 
consumed. Prior to the run each 
car with its load of passengers and 
baggage was weighed on an offi- 
cial scale. First place winners in 
each class were as follows: 

Class A—Willys. 

Class B—All disqualified. 

Class C—Oldsmobile 60. 

Class D—Nash Lafayette. 

Class E—Chrysler. 

Class F—Studebaker Com- 
mander. 

Class G—All disqualified. 

Class H—Studebaker President. 

Class I—Packard 120. 

Class J—Lincoln-Zephyr. 

Classes were segregated accord- 
ing to price class of automobiles. 
Every car entered carried an ob- 
server representing a competitor 
whose qualifications were passed 
on by the AAA. It was his duty 
to report to the officials if the 
driver permitted the motor to stop 
when the car was in operation, if 
he coasted, disobeyed traffic rules 
or utilized any trick driving meth- 
ods. The observer’s report was 
closely checked before prizes were 
awarded. 





Eaton Buys Building 


MASSILLON, O.—Acquisition by the 
Reliance Spring Washer division. of 
the Eaton Mfg. Co. of a _ building 
formerly occupied by the Acme Rub- 
ber Co., and a large tract of land in 
the immediate vicinity for present 
and future expansion purposes, is an- 
nounced by . H. Crawford, resident 
manager of the Eaton company. 





MEMBERSHIP COMMITTEE of the National Automobile Dealers Assn., which 
met in Detroit this week, are shown here at one of the sessions. Left to right, 
A. N. Benson, general manager of NADA; Frank H. Applegate, Racine, Wis.; J. 


W. Roby, president; A. B. Burkholder, 


chairman, Grand Rapids, Mich.; C. O. 


Warnock, Indianapolis, and C. A. Morris, Waterloo, Ia. 





NADA’S CONVENTION-Transportation committee, 


which held sessions in 


Detroit this week, are, left to right, Stanley Horner, Washington, D. C.; F. W. A. 


Vesper, chairman, St. Louis; 


Wright, Chicago. 


Frank H. 


Applegate, Racine, Wis., and J. J. 





SWEEPSTAKES WINNER. This 1939 Studebaker Commander captured the 
Gilmore-Yosemite sweepstakes trophy last week when it achieved an average 
of 55.875 ton-miles per gallon during the 315-mile run through the worst weath- 
Earl B. Gilmore, president of the Gil- 
more Oil Co., sponsor of the run, is pictured at the left, awarding the trophy to 


er in the history of the annual event. 


Driver William C. Martin. 





SECOND PLACE in the Gilmore-Yosemite Economy Run sweepstakes went 
to the Packard 120, with an average of 21.84 miles per gallon of Red Lion gaso- 
Herman Alber, left, assistant manager of refined oil sales for Gilmore 
Oil Co., presents L. P. Butts, driver of the Packard, the cup which he won by 


line. 





taking first honors in the Class I of the annual event. 





ANOTHER STUDEBAKER, a 1939 President, finished third in the Gilmore- 
Yosemite Economy Run sweepstakes, with an average of 22.956 miles per gallon. 
John Wosky, left, acting superintendent of Yosemite National Park, presents 
See other photos on page 6. 


J. E. VanSant, driver, with a trophy. 





New Car Sales 
In Chicago Rise 
Sharply in Dee. 


CHICAGO.—Due to the public 
appeal of the 1939 models and the 
sales stimulus afforded by 
Chicago automobile show, Decem- 


ber registrations of new cars in| 


Cook County turned in a big gain 


over November and also over De-| 


cember, 1937. 


The totals, released by the bu-| 


reau of motor advice, showed 8,- 
943 for last month, 5,187 for No- 
vember, and 6,861 for December, 
1937. It was the first instance dur- 
ing 1938 for any month to produce 
an increase over the corresponding 
month the preceding year. 


the 


| 





December also helped take up| 


the slack for the year as compared 
with 1937, the 12 months’ total for 
1938 being 67,197 units as against 
126,462 for the previous year. 


Plymouth forged into the lead in| 


December’ with 
1,427 cars. 


with 1,348, Ford third with 1,084, 


registrations 


of | 
Chevrolet was next! 


Buick fourth with 940, Dodge fifth | 


with 
696, 


883, Oldsmobile sixth with 
Pontiac seventh with 572, 


Chrysler eighth with 309, De Soto| 


ninth with 
with 237. 
Next in order came Hudson with 
226, Packard with 222, Mercury 
with 196, Cadillac-LaSalle with 
181, Studebaker with 164, Lincoln 


289, and Nash tenth 


and Lincoln-Zephyr with 114, 
Willys-Overland with 36, Graham 
with 14, and Hupmobile with 5. 


New York Laws 


(Continued from Page 1) 


also are expected to force continu- 
ance of all other present major 
taxes, and either additional new 
taxes or bond issuance may be 
required to meet the demands of 
unemployment relief and other 
welfare services. Legislative action 
will be required, too, providing 
for anticipated continuance of 
New York City’s 2 percent sales 
tax and other special municipal 
imposts. 

No action is expected to be 
taken on whatever stringent dealer 
licensing proposals may appear. 
Majority dealer sentiment in this 
state is seen opposed to the prin- 
ciple of licensing regulation and 
even its advocates hold widely 
divergent views on the form of 
such measures. There may be en- 
actment, with dealer support, of 
some simple licensing legislation 
designed to curb irresponsible used 
car merchandising, but no inter- 
ference with legitimate automotive 
sales is foreseen. 


Compulsory motor vehicle lia- 
bility insurance is a_ perennial 
issue here, but is expected to be 
shoved more than ever into the 
limelight this year by increasing 
public interest. 

If Gov. Lehman’s advice is fol- 
lowed, there will be no new major 
labor laws here, but present 
statutes will be amended to pre- 
vent evasion. 

Other matters of automotive in- 
terest, upon which probable 1939 
legislative action will be taken 
here, include extension of farm- 
to-market roads; legislation to 
make effective the recently 
adopted state constitutional 
amendment reducing the share of 
grade crossing elimination cost 
paid by railroads from 50 to 15 
percent; more stringent regula- 
tion of billboards and_ various 
other measures designed to im- 
prove motoring conditions. 





Seattle Gives Sendoff 
To ‘Show Room Show’ 


SEATTLE.—Seattle’s annual 
“show room show” opened this 
week, with the event being her- 
alded by a new car parade in the 
downtown areas. 

A huge breakfast “kick-off” was 
given at the Washington Athletic 
club, with close to 300 dealers, 
sales and used car managers and 
salesmen attending. The 24 local 
dealers are all participating in the 
show, with some of them having 
elaborate special entertainment. 





Grand Sweepstakes Winners 
Gilmore-Yosemite Economy Run 





Ton Actual 
|Class Make Time M.P.G. M.P.G. Gals. M.P.H. Place 

F Studebaker Commander (O. D.) 10.59 55.875 25.779 12.2 28.63 1 

I Packard 120 (O. D.) ..10.57 52.963 21.840 14.4 28.72 2 

H Studebaker President (O. D.) 10.57 52.914 22.956 13.7 28.72 3 

Price Class Winners 
| Ton Actual 
|Class Make Time M.P.G. M.P.G. Gals. M.P.H. Place 

A Overland 10.56 42.720 26.208 12.0 28.77 1 
Overland 10.53 40.936 25.363 12.4 28.90 2 

B (All disqualified) 

C Oldsmobile 60 10.54 43.763 21.395 14.7 23.85 1 
Dodge Special 9.51 42.038 20.967 15.0 31.93 2 

D Nash Lafayette (O. D.) 10.31 47.388 21.250 14.3 29.90 1 

E Chrysler (No O. D.) 10.58 42.868 20.032 15.7 28.68 1 

F Studebaker Commander (O, D.) 10.59 55.875 25.779 12.2 28.63 1 
Chrysler (O. D.) 10.43 50.426 23.470 13.4 29.35 2 
Hupmobile 6 (O. D.) ; . 10.53 46.192 20.691 15.2 28.90 3 
Nash Ambassador 6 (O. D.) 10.26 45.483 19.905 15.8 30.14 4 

G (Oldsmobile disqualified; Graham withdrawn) 

H Studebaker President (O, D.) 10.57 52.914 22.956 13.7 28.72 1 
Packard 6 (O. D.) 10.59 50.419 21.993 14.3 28.63 2 
Nash Ambassador 8 (O. D.) 10.31 46.222 19.061 16.5 29.90 3 
Hudson 8 11.00 44.847 20.422 15.4 28.59 4 

I Packard 120 10.57 52.963 21.840 14.4 28.72 1 

J Lincoln-Zephyr (C. A.) 10.59 47.195 19.656 16.0 28 63 1 

Cars Disqualified on Time Limit 
Ton Actual 
‘lass Make Time M.P.G. M.P.G. Gals. M.P.H. 

A Overland 11.04 43.398 26.88 11.7 28.42 

B Plymouth 11.14 43.70 22.79 13.8 28.00 

B Hudson 112 11.19 46.$80 24.38 12.9 27.79 

B Ford 85 11.05 48.649 24.57 12.8 28.38 

B Chevrolet 11.16 46.628 23.30 13.5 27.91 

C Pontiac Quality Six 11.14 44.936 21.84 14.4 28.00 

D Dodge Deluxe 11.31 48.114 13.4 27.31 

E Pontiac Deluxe 8 11.0) 46.644 14.8 28.55 

E Hudson 6 11.05 45.502 14.1 28.38 

E Mercury 11.08 48.914 13.2 28.25 

F De Soto (O. D.) 11.08 49.730 13.6 28.25 

G Oldsmobile ‘'80"’ (A. T.) 11.03 46.275 15.2 28.46 

H Hupmobile 8* (O. D.) 11.20 46.312 16.4 27.75 
*Late due to wreck. A. T. means automatic transmission 
Note: O. D. means overdrive. C. A. means Columbia two-speed axle 
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U.S. Preparedness Plans Outlined 


Record Crowd Turns Out 


to SAE Session 




















; equaled, and in some cases bet- 
tered, the record of old line in- 
F A l D ° > spection states. 
or nnua etrott eeting Motor transport lines and their 
nu- maintenance oe came in 
: p for considerable discussion during 
“ol Ble na ee sams Page 5) the program, and there were in- 
b artment, working in co-operation | dent Davidson said: “Twenty odd| formative sessions on fuel and 
. with the Navy Department, to de- | years ago, our society was called lubrication problems. Aircraft en- 
of termine available sources of sup-|upon to do its part in service to| gine design also played a big part 
her ply for wartime needs in order to|its country at a time of great|in the meeting, with Naval 
ion | avoid the confusion which de-stress. It responded actively and| authorities predicting the de- 
ing | jayed mobilization at the time of | effectively. When that crisis had| velopment of engines capable of 
of | America’s entry into the World| passed, close relationships were| 3,000 to 5,000 horsepower stream- 
les | War. War contracts he insisted,| maintained between the society | lined into the wings of the plane. 
1 should be let only at reasonable|and automotive elements of our| At present these authorities in- 
ss profit to the producer, to insure | country’s military establishments.| dicated no suitable aviation diesel 
continuing source of supply. 'In times such as these in which| engines have been developed. 
be | At the same time the General | we are now living, the possibility ther Officers Elected 
‘ler | made it clear that the imminence | of recall to active service must be| Diesel design and operation] ROBERT H. JANEWAY, chairman of oe Detrelt Section SAB, ana © wv. 
ar. | or remoteness of war at this time| recognized. Should that call come| Which has been brought to a high| SPfcrt’ she annual dinner at which both spoke. — Pee 
his | had no bearing on the question.|during my term of office or at|Plane of efficiency for other 
in- | The program, he said, is merely| any other time whatever, I know transportation mediums within the 
ind | an effort to correlate the efforts of | that I can say with assurance that| Past few years, occupied the at- 
ely | industry, agriculture and armed|the SAE will respond, as usual, in| tention of engineers during the 
of | forces so that each could function|a way which is in accord with the] Closing sessions of the meeting 
en- | efficiently in the least possible | high engineering skili and techni-|Friday. __ ; 
of | time, should an emergency arise. |cal training which has so strongly| , 19 addition to the new _presi- 
ion | Under the plan, all plant equip-|characterized the peacetime| dent, W. J. Davidson, the follow- 
sed | ment and products are carefully | achievements of its membership.”|in& officers were elected at the 
er- | studied to determine which plants Asks Debt Reduction meeting: ; ; 
ive | would be best able to turn to the} B. C. Heacock, president of the}|,, Vice-presidents of sections: Wil- 
manufacture of war materials|Caterpillar Tractor Co. toast-|liam Littlewood, American Air- 
jia- | with the minimum of delay and|master of the banquet, urged aj /ines, ‘Aircraft;’ H. K. Cummings, 
tial | the maximum of efficiency. Should| reduction in national debt as a|U- S- Bureau of Standards, ‘Air- 
be | an emergency arise, a scheme al-|measure of national defense. He| ‘Craft Engines;’ F. G. Shoemaker, 
the | ready has been developed under| pointed out that, with national| GM Diesel, “Diesel Engines,’ A. G. 
ing | which the War and Navy depart-|debts too high, entry into war|Marshall, Shell Petroleum, ‘Fuels 4 
ments could allocate their orders | would force a repudiation of those]@%4_ Lubricants;’ J. G._ Wood, . 
‘ol- | ‘0 definitely allotted plants which | debts through inflation. Chevrolet, ‘Passenger Car Engine, WHAT THE ARMY needs from the engineering fraternity was told to 
4 would avoid confusion and delay.| Discussions of peacetime de-|1, Lb. Carron, Dodge, ‘Passenger Se Se Lae eee ee ee 
=A In his acceptance speech Presi-|velopments in the automotive in- aan bf a a et taal, On ee et ee 
re- | dustry resulted, at times, in less ison, troduction, J. 9. Tr, ae ; 
than peaceful sessions. On the International Harvester, ractor 4 
: Nash Sales Up question of “varnish” in motors,|@%4, Industrial Power; H. O. 
939 ‘ which has been a recent develop-| Mathews, Public Utility Engineer- 
Sharply In Dee. ment as the result perhaps of|i™&8 and Service Corp. “Transpor- 
cen ® \closer tolerances and higher|‘@tion and Maintenance,’ and C. 
"'. Managers Told speeds in the present day engine, = — aos a in Truck 
ly there seemed to be a marked dif- Th on aw oe ee” aaiieal 
al ference of opinion among engi- le a t this mamtid “vd udin 
“of | DETROIT.—Sales of new Nash| neers as to its cause. W as M. G Ch z t Cc = 
ost | Crs in the United States took a “Varnish,” it was pointed out, joe Ch L Neel "Semen Ol 
15 sharp upturn during the last 10/is a phenomenon which results Co.” f C liforni y> d A. B. Beal 
1 days of December, registering an] in coating pistons and other mov- Wri mnt x : nei an Corp. C a 
a~ | increase of 53.4 percent over the|ing parts within the engine with| Y™® ene Wee Sere 2 
ous corresponding period of a year|a perfect film of high grade lac- over councilors elected last year CHARLES F. KETTERING, of General Motors, “Boss Ket to the engineer- 
m- : say: : ; include L. J. Grunder, Richfield | ing fraternity (left), must have told Fred Zeder, Chrysler engineering chief, 
ago, according to William A. Blees, | quer. In some cases comparatively on 6 2 tae U 's Rubber | 2 800d one when this was snapped at the annual SAE meeting. 
general sales manager of Nash|new engines have been known to Ce a © J. Ds vide “a 2 
Motors. “freeze” as the result of the de-|~°” eee i 3 aoe d ki 
Addressing a meeting of his re- | velopment. Inhibitors mixed in the} PTS! ho 7 ao C i we kien i 
w? gional sales managers, assembled} lubricating oil have brought con- Setoee uit Co ” patieine | valainaad Le 
in Detroit Friday from all parts|siderable relief in many cases, it “y H o Wool Fen sor * 
al] of the country, Blees announced | was pointed out, but engineers are ois a id ~y 0 1997” * at 
his | further that Nash new car sales}not in agreement as to whether al 7 Se _ 1 - BY 
er- | during the entire month of De-|this formation is a result of the Pa aa han rm "Sead Prod- 
the | cember topped those of December, | oil or the fuel used, or a combi- t oc oe el ted t rer 
1937, by 23.4 percent. In De-| nation of both. = d John A.C. Ws were ae e i 
vas | cember, 1938, deliveries tetaled There can be little question]?#"° %° a » Se ees Saeenee i 
tic | 4174 units, while those of the|after listening to the discussion a eee ; 
‘IS, | same month a year ago amounted|which followed the presentation * : 
ind | to 3,382 cars. of a symposium on this new prob- Business Good, . 
cal Belief that the upturn in new] lem, that it is being attacked from ‘ 
the | car deliveries would continue many angles with the result that Hudson Officials 
ing through January was voiced by|a solution can be expected in the . 
nt. | Blees after conferences with the| near future. Advise Dealers|_. w. MacFaRLANE, Minneapolis-Moline Corp. (left), discusses the outlook 
— | division’s regional sales managers.| Another question raised, which with Sydney G. McAllister, International Harvester, at the annual SAE meet- 
They reported, he said, that at| stirred much interest, was whether ing at Detroit. 
many points throughout the coun-|compulsory inspection is the DETROIT.—Business is good and 
try January deliveries would ex-| whole answer to safety on the] getting better, Hudson sales exec- 
ceed those of December. highways. While most agreed that]utives are telling enthusiastic 
-_ The regional managers are in|these inspections do reduce the/gatherings of dealers at 70 sales 
2 Detroit to preview Nash’s spring| number of unfit cars on the road|rallies now under way throughout 
3 advertising and merchandising] and result in a definite elimina-|the country. 
campaigns. Saturday the division’s| tion of the “junker’” type cars, it} The meetings, addressed by fac- 
regional merchandising managers| was pointed out that the safety|tory sales executives, are being . 
‘ace | will arrive for a two-day meeting| record in some states where in- held under the auspices of Hudson kj 
2 | to be held tor the same purpose.’ spections are not compulsory] distributors and attended by deal- pe 
ers from each area. ‘The factory 
1 executives are disclosing the power } 
; and scope of Hudson’s “Ace of iy 
1 Safety” program which, backed up 
1 with vigorous advertising, will 
- keynote the sales campaign for 
1939. 
“Hudson has already shipped H. J. KLINGLER, Pontiac general manager (left), puts the Pontiac indian 
1 one-half as many 1939 cars as| clutch on Al Reeves, vice-president and general manager of the Automobile 
; were shipped for the entire 1938 Manufacturers Assn., at the annual SAE meeting in Detroit. 
4 season,” W. R. Tracy, vice-presi- 
1 dent, told a New York gathering 
1 last week. “Our sales last week 





were 34 percent over the same 
week of last year. As an even 
better index of how business is 
improving, our higher priced cars 
have accounted for 28 percent of 
our sales of 1939 models to date 
and the percentage is getting high- 
er. 


Tracy Moves Up 





CLEVELAND.—Kinley D. Tracy has 
been appointed assistant sales man 
ager of the Baker Industrial Truck 
division of Baker-Raulang Co. He aes 
SUPPLIERS’ late i ions automotive development were shown in| been associated with this company for ; 
a ache dike eae ie eee with the annual meeting of the Society | the past five years and has been in| 
of Automotive Engineers in Detroit this week. Above is a general view of charge of advertising and sales pro-| NICHOLAS DREYSTADT, Cadillac general manager, talked things over with 
the show. | motion. R. K. Evans, Diesel Engine Div., of General Motors, at the SAE annual meeting. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(AN 6-10-1933). 
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Engineers versus Enemies 


T old wheeze that an “army moves on its stomach” 
would undoubtedly hold as true in any future war, as it 
has proved true in wars of the past. But there can be little 
question that the methods of moving well-fed armies are 
radically changed. It is also true that in this highly mechan- 
ized world more victories are likely to be won on the drawing 
boards, in the machine shops and manufacturing plants of a 
warring nation than are won on the more spectacular fields 
of glory. 

For this reason we feel there is a real note of assurance 
for the American people as a whole in the programs now 
being worked out by representatives of the War and Navy 
departments to co-operate with industry in time of possible 
war. At the meeting of the Society of Automotive Engineers 
in Detroit this week, the far-reaching plans to obtain such 
co-operation were revealed by representatives of both de- 
fense branches. 

Certainly this movement toward preparedness does not 
imply that war at this time is more imminent than it has 
been in the past. One would have to go far to find a group 
of men more completely devoted to the cause of peace and 
progress, as against the ravages and retrogression of war, 
than are the members of the SAE. Highly intelligent all, they 
have dedicated their lives to the development of devices de- 
signed to help people live better with each other—not to kill 
each other with. 

Yet these same men realize that wars come uninvited and 
are won, not alone by the man power at the front, but by the 
power behind the lines as well. Delay in organizing that 
power is costly in lives and in money. Preparation can avoid 
delay. To build a thousand airplanes today that invention 
might obsolete tomorrow would be folly, but to be prepared 
so that planes can be replaced as rapidly as they are de- 
stroyed, is economy. This is the object of the industrial 
mobilization plan entered into with gusto by the SAE. It 
is a movement which deserves universal support. 


That Gilmore Grind 


AD weather, which, according to reports, was a combina- 
tion hurricane, blizzard and cloudburst, did much to mar 
the usually pleasant and informative economy run from Los 
Angeles into the Yosemite Valley, staged annually by the 
Gilmore Oil Co. As a result, 13 of the 29 entering cars were 
disqualified for failure to complete the 315-mile grind in the 
allotted 11 hours time. This was unfortunate since one of the 
disqualified contestants arrived one minute after the dead- 
line. On the other hand, it was fair. 

This run in our estimation provides the only yardstick the 
public has for judging the relative economy between the 
various production cars of today. While it is true that the 
average owner will never match the economy marks set by 
contestants in competition of this sort, the results have a 
tendency to tone down over-enthusiastic advertising slogans. 
The time limitation precludes excessive crawling and it is 
assumed that every entry is driven by the most expert driver 
available. Thus, while the records set may be far above what 
the public itself can hope to attain, the value of this pro- 
motional effort from a competitive standpoint is still retained. 
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By GEORGE M. SLOCUM 





THE MODERN 
“ALLADIN’S 
LAMP” 


“To my mind, 
one of the big- 
gest ‘fumbles’ in 


all fact or fiction | 
was made by Alladin, that cele- | 


brated character of the ‘Arabian 
Nights’ who held the wonderful 
lamp in his possession and failed 
to rub it the right way. Because, 
if Alladin had been a wise man, 
he’d have asked the mighty ma- 
gician to get busy and make him 


the best salesmen of his time in- | 


stead of wasting his ‘lamp-right’ 
on a paltry thing like a palace in 
China. . . . And then, of course, 
he could have solid the lamp back 


to the magician for a bigger and 


better model with even more can- 
dlepower and with all the latest 
features and refinements—to help 
him bring our modern era of sell- 
ing into being during his own 
day! 

os * * 

“For Selling—modern, scientific 
selling as you and I know it today 
— is the finest, the most fascinating 
and the most fruitful profession 
any man may follow, if only he 
will put his whole heart and soul 
into his work. I can’t imagine any 
grander way of making a living 
than this business of helping 
others to make a living by selling 
the products and services of the 
world to people, who will benefit 
by using these products and serv- 
ices in their daily lives. And yet, 
with all the fine things that have 
been said and written about sell- 
ing, to my way of thinking, it has 
always been too little appreciated 
by the very men it might help the 
most, from fabled Alladin to great 
business leaders of the present 
day. Modern selling is highly re- 
spected in many quarters, but it 
has not received the full recogni- 
tion it rightfully deserves in 
American business and among big 
business men. 

cd * +” 


“Selling is the real motive 
power of our modern industrial 
machine. Money may start a busi- 
ness (after some salesman has sold 
investors the idea!), but only sell- 
ing can keep a business running— 
or prevent it from running into 
the red! Not only is modern sell- 
ing vitally important to modern 
industrial progress—not only is it 
the power plant which drives all 
business forward—but it is also an 
infinitely complex and _ intricate 
operation, one that requires the 
scientific approach every bit as 
much as does engineering, manu- 
facturing, or any other technologi- 
cal program. In fact, selling in to- 
day’s large volume and with to- 
day’s advanced methods holds dif- 
ficulties equal to, or even greater 
than those of any other art, craft 
or profession. Contrast selling with 
manufacturing, for example, and 
it will become evident that, ardu- 
ous as manufacturing is, it cer- 
tainly cannot pretend to greater 
difficulties than the companion 
force of selling. Manufacturing is 
concentrated in a certain number 
of plants, located at definite points, 
with machines and men ranked in 
their allotted places, all operating 
on a more or less regulated sched- 
ule. Selling has no such advan- 
tages. Selling is located every- 
where. Selling must seek out its 
people. Selling must not only 
adapt itself to people, but must 
also encourage the people to adapt 
themselves to selling—if the signed 
order is to be secured. Manufac- 
turing works with materials which 
are especially selected for their 
adaptability to its purposes—and 
transforms those materials into 
finished products. Selling works 
with one particular material which 
is at once the plainest and the 
most puzzling, the strongest and 
the most sensitive, the fairest and 
the most fickle, of all materials in 
the world—the human mind—and 
transforms prospects into custom- 
ers.” 

» on 7 


The above from the January 
“Chevrolier” is part of one of the 
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Dependable Little Red Hen Goes to Work 


In This Corner-- 


*Half-Blind Chap eecee .* 


The vie 


column are those of our readers. 


ws expressed in this 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 


License Laws 

From time to time lately man- 
ufacturers have assured us that 
they are not opposed to “Dealer 
License Law.” 

Comes now your Automotive 
News headline “Hoffman Attacks 
Licensing Laws & Price Fixing” 
in an address before the Bond 
Club of New York, which may or 
may not be an odd place for such 
an address. 

Backed by manufacturers and 
the National Safety Council in ad- 
dresses over the country, Mr. Hoff- 
man endorses a “Driver’s License” 
to eliminate careless and danger- 
ous motor vehicle drivers. He 
offers no objection to a hunter’s 
license which keeps the careless, 
half-blind chap from carrying a 
gun; to a dog license that places 
the responsibility for a vicious dog 
on its owner; to an insurance 
agent’s license that eliminates 
fraudulent misrepresenting, re- 
bating agents; to a marriage li- 
cense that keeps some fellows 
from having too many wives; or 
any of the dozen other licenses 
that serve constructively. 

He objects only to the “Retail 
Automobile Dealer License Law” 
that eliminates the cheating, boot- 
legging, price-cutting, incompetent, 
fly-by-night, alleged retail dealer. 
It must mean that his deepest in- 
terest lies in selling more cars at 
wholesale regardless of the wel- 
fare and best interests of the re- 
tail industry. 

He should have read our Iowa 
“Dealer License Law” before he 
included Iowa in his condemnation 
of “price-fixing” because there is 
not a word in the Iowa act that 
borders on “price-fixing.”’—Walter 
Ferrell, secretary-manager, Iowa 
Automobile Dealers Assn., Des 
Moines, Ia. 


finest analyses of Salesmanship I 
have ever read, and you will not 
be surprised to learn that it was 
written by William E. Holler, 
one of the world’s greatest sales- 
men.—G. M. S. 


Used Cars 

We find the Used Car Selling 
Prices which you publish of con- 
siderable interest. 

We notice that at the bottom of 
the tabulation, you give the 
national average, all makes. It 
might be of interest to give the 
natiogal average from the pre- 
vious report, so that it could be 
noted at a glance what the trend 
was.—E. DeMooy, president, De- 
Mooy Motors, Inc., Lakewood, O. 


| Coming Events | 


JANUARY 
2- 7—Grand Rapids, Mich., Automo- 


bile Show. 
9-13—Detroit, SAE Annual Meeting. 
Automobile 


9-14—Schenectady, N. Y. 


Show. 
9-15—Seattle, Automobile Show. 
11-22—Brussels, Belgium. Automobile 


salon. 
12-15—Houston. Southwest Automotive 


ow. 
21-29—Dallas, Tex. Southwestern Auto- 
mobile Show. 

FEBRUARY 
11-18—Jersey City, N. J. Annual Hud- 
son County Automobile Show. 
23-26—San Francisco. Automotive 

Maintenance Show. 
17-Mar. 5—Berlin. Automobile Show. 
MARCH 
7-10—San Francisco. American Road 
Builders Assn., convention, show. 
6-10—Columbus, O. American Society 
for Testing Materials Meeting. 
21-24—Pittsburgh. Automotive Main- 
tenance Industries Show. 





APRIL 
1- 8—Belgrade, Yugoslavia. Automo- 
bile salon. 
3- 5—New York. Metropolitan Auto 
motive Maintenance Show. 
13-14—Cleveland. American Petroleum 
Assn. semi-annual meeting. 
17-19—San Francisco. National Auto- 
mobile Dealers Assn. annual meet- 


ing. 
MAY 
22-June 8—World Automotive Engineers 
Congress (SAE)—New York, May 
22-26; Indianapolis, May 30; _De- 
troit, May 31-June 2; San Fran- 
cisco, June ; 
JUNE 
5- 6—Buck Hill Falls, Pa. Pennsyl- 
vania Automotive Assn. Meeting. 
OCTOBER 
12-21—London. . International automo- 
bile show. 
25-Nov.11— Milan, Italy. Automobile 
salon. 
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Why go through another lean 
winter, when you can get this? 


“YOU'RE JUST A SAP 
TRYING TO GO AFTER 
BUSINESS NOW—WAIT 
TIL IT'S SPRING 
AND WARM!” 


“HAVEN'T GOT A 
SINGLE DEMON- 
STRATION LINED 
UP THIS WEEK!” 


SELLA CAR YOU CAN 
SELLALL WINTER! 





New Nash “Weather Eye” System 
Adds Four Money-making Months to 


your Business Year 





EMEMBER LAST WINTER—Wwhen the cold stopped 
competitive demonstrations — Nash dealers 
were parading bathing beauties all over town? 
Remember all the talk “Conditioned Air” 
started? 

You haven’t heard anything yet! 

This year Nash again makes headlines with the 
exclusive “Weather Eye”. Conditioned Air made 
automatic! A simple setting of a dial tunes in the 
riding comfort desired . . . and the mercury can 
shoot up or down, driving speed and wind can vary 
—but inside a Nash, it’s constantly comfortable. 

Imagine taking a prospect out in zero weather 
and showing him how he can drive without wraps 
in 70° warmth... noicy drafts, no window-fog . .. 
that he can smoke all he wants, yet breathe only 
clean, fresh, filtered air, forced evenly through 
the whole car. No dangers from stale, stuffy air! 
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A DEMONSTRATION? 

NOT FOR A NASH! 

pa fe ~ 3) YOUTUNE INTHE } 

“SAY, THAT { WEATHER YOU WANT— / - 
‘WEATHER EYE 

DEMONSTRATION 
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“SAY—THIS BEATS 
SPRING! BIGGEST WEEK 
SINCE I'VE BEEN WITH 
NASH. GOT FOUR 
DEMONSTRATIONS BOOKED 
\ TOMORROW!” 

WITH A DIAL. BE 0 ecg 


KNOCKS 'EM DEAD! (eat 
SOLD TWO SEDANS 





Makes a 12-months’ sales season out of 8... turns 
an overhead eating winter into a profit-maker. 


This alone would make Nash the feature car of 
the year. But take a look at it, and you'll see why 
Nash is The Car Everybody Likes. 

And Nash follows through with an engine story 
you won’t appreciate until you see how it out- 
performs any car off the road. 

Get the full story . . . on value—on the complete- 
ness of the line (both trunk-back and _ fast-back 
sedans in all price series) . . . then find out why 
the new Nash franchise is winning hundreds of in- 
dependent-thinking dealers. Write or wire W. A. 
Blees, General Sales Manager, Nasu Morors 
Division, Nash-Kelvinator Corp., Detroit, Mich. 


» RIGHT OVER!” 





THEY COULDN'T IMITATE 
THE NASH CONDITIONED AIR SYSTEM 


@ No other ventilation apparatus, regardless of 
price, even approaches the Nash “Weather 
Eye” Conditioned Air System. 


ONLY Nash can pour in fresh, filtered, and 


warmed air at the rate of 600 cubic feet a minute. 


ONLY Nash has the “Weather Eye”, that auto- 
matically maintains the comfort level inside 
the car, despite changing speed, wind, weather. 


ONLY Nash draws in sufficient air from above 
the engine—through cowl ventilator . . . away 
from road dust and carbon monoxide fumes. 


ONLY Nash has the time-tested experience of 
50 million “Conditioned Air” driving miles. 





THESE FACTS DEMAND ACTION! 


1. A proud name anda productthat’s _ that all dealers need and want. 


among automobile companies. 





already recognized as the “style” 
leader of the year—that has more ex- 
clusive demonstration features than 
any car on the road. 

2. Most complete line of the year. 


3. A new franchise—with features 


4. Discounts that offer real profits. 
5. The reputation of a company and 
a car that’s been respected for 24 
years by dealers and public. 

6. The financial resources of an in- 
dependent organization that is fourth 


7. Direct contact and cooperation 
of officials, who spend most of their 
time in the field. 


8. Advertising and promotional sup- 
port that is carefully planned to 
meet local sales problems. 


SAP, 


NANI 


THE CAR EVERYBODY LIKES 
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Business Eyes 
Need For Cooperation Cited | 


In Continuing Recovery 


Special to Automotive News 


WASHINGTON.—Declaring that 
“business looks to congress” to 
find out what is handicapping re- 
covery and to evolve a formula 
for putting idle dollars as well as 
idle men to work, the United 
States chamber of commerce this 
week emphasized in its Washing- 
ton Review the immense respon- 
sibility which now rests upon the 
national legislators. 


“Whether idle men and idle dol- 
lars are to be put to work will de- 
pend in large degree on the new 
congress,” the national business 
organization asserted. 


“This congress will be able to 
profit by the experience of recent 
years. It can deal with the prob- 
lems before it in a_ practical, 
rather than a theoretical, way. 


“The job is not to set up more 
machinery but to make the exist- 
ing machinery work and to dis- 
card that which has failed to work. 

“There is ample reason to be- 
lieve that a substantial number 
of the members of congress will 
approach the task ahead with this 
independent attitude of mind. 


“If they do, it will be an im- 


nnn SSS SD 


portant step in the restoration of 
badly needed business confidence, 
the lack of which now is at the 
bottom of most of our troubles. 

“The first requisite of recovery 
is the assurance that all are go- 
ing to work to that end—govern- 
ment as well as business. 


“The next step is to find out 
what is helping and what is hin- 
dering recovery and to make this 
the basis for whatever legislative 
action may be needed.” 


Warrington to Succeed 


Gardner at Cincinnati 


CINCINNATI.—Future activities 
of the Cincinnati Automobile 
Dealers Assn. will be directed by 
John R. Warrington, who has been 
appointed by the board of direc- 
tors as its secretary and general 
manager to succeed Harry T. 
Gardner, who resigned several 
weeks ago after 15 years with the 
organization. 


The association offices have been 
moved from 134 East Court street 
to the Citizens Motor Building at 
Seventh and Main streets. War- 
rington formerly was automobile 
editor of the Cincinnati Post. 





INDICATIVE of the bad weather, which greeted contestants in the annual 


Gilmore-Yosemite Economy Run last week, 
which an Oldsmobile is sloshing through the 
in its price class. Conditions were so adverse that only 16 of 


is this mountain road scene in 
slush on its way to finish first 
the 29 contesting 


cars were able to complete the 315-mile run in the specified 11-hour time limit. 





WINNING DRIVERS in the annual Gilmore-Yosemite Economy Run last 
week are shown here, left to right (top row): Andy Henderson, Nash-LaFayette; 
George Magee, Lincoln Zephyr; Clarence S. Beesemyer, vice-president of the 


Gilmore Oil Co.; L. P. Butts, Packard 120; Ray Schafer, Chrysler. 


Left to right 


(bottom row): John Bodine, Oldsmobile 60; Earl B. Gilmore, president of Gil- 


more Oil Co.; William C. Martin, 
winner; J. E. Van Sant, Studebaker 
Overland. 


Studebaker Commander and Sweepstakes 


President, and Bennett Hill, Willys- 





OLDSMOBILE “60” won first place in its price class in the Gilmore-Yosemite 
Economy Run last week when it came through with an average of 43.76 ton- 
miles per gallon and 21.39 actual miles per gallon. Driver John Bodine, left, re- 


ceives trophy from Clarence S. Beesemyer, vice-president of Gilmore Oil Co.' 


High Court Upholds 
Wis. Ban on Handbills 


MILWAUKEE.—The state 
supreme court this week af- 
firmed a ruling of Circuit 
Judge Charles L. Aarons 
sustaining the constitution- 
ality of the local ordinance 
which prohibits the distri- 
bution of handbills in public 
places to avoid littering of 
streets. The case in question 
concerned 24 union men who 
passed out handbills asking 
prospective customers not to 
patronize the business they 
were picketing. 


The high court, in reject- 
ing the defense claim that 
the arrests were an abridge- 
ment of rights of freedom of 
speech and press, held that 
the state labor code making 
it lawful to “give publicity” 
and “communicate informa- 
tion” in connection with a 
strike does not take prece- 
dence over existing statutes 
and does not make lawful 
the doing of things which 
violate such statutes. 


New Car Sales 
In Detroit Reach 
7,222 During Dee. 


DETROIT.— New car sales in 
Wayne County (Detroit) during 
December totaled 7,222 as com- 
pared with only 4,221 in the same 
month of 1937. December’s sales 
raised the 1938 total to 36,908 units 
as compared with 112,007 in 1937. 

Truck sales during the period 


totaled 551, which compared with 
549 in the like period of 1937. 
Total truck sales for the year were 
3,619 as against 8,214 in 1937. 


Ford’s 1,514 sales topped the in- 
dividual car list for December, 
followed by Chevrolet’s 1,236 and 
Plymouth’s 950. 


Bantam to Offer 
Two New Models 


BUTLER, Pa.—Roy S. Evans, 
president of the American Ban- 
tam Car Co., announces _ intro- 
duction of two new models, a 
special coupe at $439 and a special 
roadster at $479, delivered com- 
pletely equipped at the factory 
with Federal taxes paid. 


These new cars fill the gap be- 
tween the standard and deluxe 
coupe at $399 and $469, respective- 
ly, and the standard and deluxe 
roadsters at $449 and $525. 

The addition of the two cars 
gives Bantam 13 models, ranging 
from $399 to $565, the highest 
priced car being station wagon. 











Show Big Success 


At Grand Rapids 


GRAND RAPIDS, Mich.—Grand 
Rapids’ 30th automobile show, 
held Jan. 2-7 in the Civic Audi- 
torium, is hailed as one of the 
most successful ever staged. Total 
attendance hit 38,000 which was 
3,200 in excess of last year’s mark, 
according to Ted Booth, president 
of the dealer association. 


A definite buying demand for 
cars was shown throughout the 
show, according to Amos Gezon, 
show manager, and dealers were 
highly encouraged by the enthu- 
siasm and definite interest of those 
attending. 

In conjunction with the auto- 
|mobile show, the dealers held 
| their first annual used car exhibit. 
All makes and many body styles 
were displayed and not a car 
|shown was older than 1936. The 
| used car section was a big suc- 
| cess. 








Chris Sinsabaugh’s sparkling 


awake” in the industry. 





| curriculum, 


“Sparks” column is read by the “wide- | 
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CHRYSLER ROYAL sedan, minus overdrive, captured first place in its price 
class in the annual Gilmore-Yosemite run when it averaged 20.03 miles per 


gallon. Left, L. M. 
Ray Schafer. 
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VICTOR IN CLASS A of the Gilmore-Yosemite Economy 
Overland, which had an average of 26.208 miles per gallon. 





Butterworth, Gilmore official, presents trophy to Driver 


Run was this 
Bennett Hill, left, 


driver of the car during the 315-mile run last week, is shown receiving the 
trophy for class from C. W. Ellis, Gilmore Oil Co. official. 


es BBs 





: 


* 


—— — or 
a er te “* * 


+: 


ANDY HENDERSON, left, driver of the Nash LaFayette in the Gilmore- 


Yosemite run, receives a silver trophy from J. 
official, for winning first place in the car’s price class. 


O. Pfeifer, Gilmore Oil Co. 
The Nash LaFayette 


averaged 21.25 miles per gallon in the mountainous test. The run provided a 
real test for the Weather-Eye heating system. 





_ AVERAGING 19.656 miles per gallon, this Lincoln-Zephyr grabbed first place 
in its price class during last week’s Gilmore-Yosemite Economy Run. W. J. 
Hawkins, left, Gilmore Oil Co. official, awards trophy to Driver George Magee. 


Chevrolet’s School 


Opens New Term 





DETROIT. — Approximately 30 
young men, from all sections of 
the United States, enrolled this 
week in the Post-Graduate School 
of Modern Merchandising and 
Management for Sons of Chevrolet 
Dealers. 

The eight-week school—fourth 
to be held since the institution was 
founded—will feature an increased 
teaching personnel and broadened 
according to T. O. 
director and chief 
Nearly 100 “instruc- 


McLaughlin, 
instructor. 


tors” will lecture to the group 
during the two-month term, Mc- 
Laughlin said, including Alfred 
P. Sloan jr., chairman of the 
board of General Motors; William 
S. Knudsen, GM president; M. E. 
Coyle, general manager of Chev- 
rolet; C. F. Kettering and R. H. 
Grant, GM _ vice-presidents, and 
W. E. Holler, general sales man- 
ager of Chevrolet. 


New Labor Act Set 
DENVER.—C olorado’s legislaturé 
went into session last week and one 





of the first bills introduced was ‘ 
“Little Wagner” bill A similar bi! 
was defeated in the Colorado legisla 


ture in the last session of that bod) 
by a small margin. 
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Mat nance Congpany 


DOES MAKE A 





“Griendly and Efficient” 


—dealers call C.1. T. service 
















CLT. 


Sales Financing Service 


Commercial Investment Trust Incorporated 
C.1I.T. Corporation, New York, Chicago, 
San Francisco 
Universal Credit Company 
Canadian Acceptance Corp., Limited 
Commercial Factors Corporation 
William Iselin & Co., Inc. 
Meinhard, Greeff & Co., Inc. 
National Surety Corporation 
Subsidiary companies of 


COMMERCIAL INVESTMENT 
TRUST CORPORATION 
One Park Avenue « New York City 


DIFFERENCE! 


i tell us they’re often offered sales- 
financing plans that are represented as be- 
ing not only ‘‘as good”’ but ‘‘better.’’ But as one 
of them says: ‘‘The nationally-known C. I.T. 
Budget Plan gives my business prestige and at- 
tracts sales. Other safeguards— such as perma- 
nence in business, unlimited resources, and long 
experience, are in the customer’s interest and 
my own. That’s why I prefer C. I. T.”’ 
The time-tested C.1.T. Budget Plan meets with 
the approval of thoughtful car- buyers — that’s 
a big reason for using it. And there are these 
other advantages to dealers in C. I. T. service: — 
Prompt, on-the-spot credit investigation. 
Friendly, tactful consumer contact. 
Immediate purchase of acceptable paper 
by local office near you. 
Ample funds for all requirements. 
C. I. T. service is local in application, na- 
tional in scope, and not subject to local or 
regional economic disturbances. 


C. 1. T. is the world’s largest independent sales 
financing institution, established in 1908, serving 
dealers and purchasers everywhere through more 
than 180 local branch offices... each a self-con- 
tained fully-functioning unit. 















—mere $$$ 
for Dealers! 
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Sales Through Sewice 





—more $$$ 


for Dealers! 








Owner Followup Bo 


Single Campaign Convinces 


Illinois Dealer of Its Value 


Special to Automotive News 

ROCKFORD, Ill.— What real 
owner followup can do to increase 
service volume was demonstrated 
recently by the results obtained 
from a single campaign used by 
the Blackhawk Pontiac Sales, Inc., 
of this city. 

One letter was mailed to 250 
Pontiac owners who had not been 
in for service during the previous 
90-day period. The result was that 
76 of these owners brought their 
cars in, with a resultant increase 
in customer labor sales of 39.1 
percent over the corresponding 
month of the previous year. 

In the invitation to the owners 
the only offer given, other than a 
free checkup, was the promise to 
clean the spark plugs free. This 
was done on each of the 76 cars 
that came in response to the letter. 
Repair orders were written on 45 
of them, while 31 bought nothing. 

The following month letters 
were sent to these 31 owners who 
bought nothing and four of them 
came in to have the work done, 
which the previous checkup 
showed was needed on their cars. 

The checkup was done with a 
motor analyzer by the flat rate 
mechanics free of charge. The me- 
chanics agreed that by doing this 
work and cleaning the spark plugs 
free they could assist in securing 
additional work for the shop and 
for themselves. 

Every member of this service 
department is a member of the 
Pontiac Service Craftsman’s Guild. 
Monthly meetings are held for the 
service personnel, at which service 
problems are threshed out. 
Through the knowledge gained 
from these meetings and from the 
Guild membership, the dealer 
holds that his men turn out better 
work faster and maintain owner 
goodwill. 

Owner followup at Blackhawk 
Pontiac Sales, Inc., is a real fol- 
lowup rather than just a record. 
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MACK OFFERS 


DIESEL POWERED TRUCK 





A most significant announce- 
ment is news that Mack Inter- 
national Motor Truck Corp., a 
pioneer in the truck field, has 
joined the rapidly lengthening 
roster of Diesel engine producers. 
This new Mack-Lanova four- 
stroke Diesel employs the famed 
Lanova energy-cell combustion 
system. For the present this en- 
gine will be produced in only one 
size 6-cyl. 4% in. bore x 5% in. 
stroke, rated 131 h.p. at 2000 
r.p.m. Significant to engineers and 
users alike is Mack’s emphasis 
upon special materials for major 
elements of this engine. The 
sturdy cylinder block is an alloy 
cast iron composition containing 
Nickel and chromium. The bores 
are fitted with dry liners of 
Nickel-chromium cast iron. The 
block is equipped with exhaust 
valve inserts of a special alloy of 
high Nickel content faced with 
Stellite. The performance of this 
heavy-duty Diesel is well safe- 


guarded by high-grade Nickel 
alloy castings whose _ strength 
and reliabil- 
ity are unques- 


tioned. 

THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y 





Service personnel is constantly on 
the lookout for business, with the 
result that good service adver- 
tising is done all the time by their 
satisfied owners. . 

During the last two years the 
firm has increased its fixed gross 
profit to fixed expense from 38 
percent to 76 percent. 


UAW Factional 
War Flares As 
Board Revolts 


DETROIT.—That the so-called 
peace pact between rival factions 
in the United Automobile Workers 
union, which was arrived at last 
fall with the assistance of repre- 
sentatives of the Congress for In- 
dustrial Organization, has fallen 
on evil ways, was revealed at a 
special meeting of the executive 
board of the union called this 
week in Detroit. The meeting was 
arranged presumably to provide 
the board an opportunity to hear 
President Homer Martin’s report 
on an alleged secret agreement 
between himself and Ford Motor 
Co. 

As the session progressed, how- 
ever, it became apparent that 
somewhere in the parliamentary 
woodpile a colored lad was hiding. 
Martin was stripped of his powers 
as editor of the UAW newspaper 
and later in the week two of- 
ficials of the union at the Plym- 
outh plant, whom Martin had 
desposed, were reinstated. Martin 
has asked for a membership con- 
vention to be held before Mar. 1, 
to end factionalism through a vote 
of the members. 

Just at present it would seem 
that he has lost complete control 
over the board, with the opposing 
faction in the saddle. While Mar- 
tin has not named the “outside” 
force which he feels is trying to 
dictate the functions of the union, 
it is generally felt that his re- 
marks are in opposition to control 
of local activities by the national 
CIO at Washington. Martin seeks 
to maintain what he has termed 
“autonomy” for the UAW, which 
he says is the only way in which 
the union can be responsive to 
the will of its membership. 

So far the dispute seems cen- 
tered among the officers of the 
union. However late Friday Mar- 
tin supporters among the member- 
ship swooped down to head- 
quarters 1,000 strong while one 
small division at Packard was 
shut down when 2,000 employes 
announced that they wanted time 
out to go to Martin’s aid. 


CATA Launches 


‘Bootleg’ Crusade 











CHICAGO. — Supplementing a 
Chicago Better Business Bureau 
campaign against “bootlegging” 
of the type that represents cars as 
“new at a discount” when they 
are not new, the Chicago Auto- 
mobile Trade Assn. has just 
launched an attack against al- 
leged “bootlegging” of two other 
varieties. 

One form of the drive is aimed 
at unauthorized dealers or other 
persons selling new cars, the other 
at new or used car dealers outside 
of Cook County infringing upon 
those within the county who oper- 
ate under factory territory-pro- 
tected plans. 

The CATA announces that its 
campaign has the financial sup- 
port and co-operation of dealer- 
line and community associations, 
as well as of distributors and fac- 
tory offices. 






NO OIL OR GREASE stains here. 
the several specialized divisions of the Northwest Chevrolet Co.’s new serv- 
ice department. 


= 


HEVROLET 


Lueaigg 


This clean lubrication corner is one of 





AMPLE LIGHT day or night, is a feature of the service department in the 


Northwest Chevrolet Co. in Detroit. 
favorable impressions on customers. 


Clean and inviting, this section makes 


Model Chevrolet Dealership 
Opened by Patterson, Fisher 


DETROIT. — Michigan’s newest 
“model dealership,” Northwest 
Chevrolet Co., has been opened 
here by Everell E. Fisher and M. 
T. Patterson, former staff mem- 
bers of the Chevrolet sales organ- 
ization. 


The new dealership employs 
modern architecture and design, 
combining proven departmental 
arrangements with attractive new 
styling. In addition to its new 
building, a used car lot adjoining 
gives the firm an “all-in-one” 
dealership. 


The new dealership is perhaps 
most outstanding by reason of the 
thoroughness with which its pro- 
prietors have put into practice 
modern principles of service op- 
eration. 

In the first place, it is readily 
accessible from the street. Wide 
doors make for ease of entrance 
and exit, and the service floor it- 
self is spacious and uncluttered. 
Moreover, it is kept clean and in- 
viting. Between the salesroom and 
the service floor is a modern open 
parts display which, according to 
the owners, has functioned fully 
up to advance claims for this type 
of installation. 


Factory-trained mechanics staff 
the service department, which 
features a complete layout of fac- 
tory-recommended equipment for 
every phase of service operation. 
Alemite lubricating equipment is 
used and featured. Sun Motor 
Testers, DeVilbiss spraying and 
ventilating apparatus in the up- 
to-date paint shop, and Ingersoll- 
Rand compressor units comprise 
a part of the list. 


Although this equipment was 
only partly installed at the time 
of the dealership’s formal open- 
ing, the service business has been 
impressive, even in the first 
month, according to the firm. Cus- 
tomer labor sales totaled in excess 
of $1,600, in spite of the fact that 
the company was entirely new 
and unknown. The proprietors ex- 
pect to show a steady increase 
over that figure from month to 
month, as owners in the vicinity 
learn what they have to offer. 

Fisher is president and treas- 
urer of the new firm, while Pat- 
terson is vice-president. Fisher 
was a member of the central office 
staff in 1936-37, and Patterson has 
been connected with the Chev- 
rolet retail store in the General 


Motors building, as salesman, used 
car manager, and manager. 

A staff of approximately 25 
employes man the new dealership. 
The sales manager is James Pad- 
dock, a veteran of many years’ 
automotive experience in Detroit, 
and the service manager is Joe 
Zohott, former service salesman in 
the Chevrolet retail store service 
department in Detroit. 


Quaint Quirks 
That Build 


Business 








Cavanaugh Bros. (Ford), Man- 
chester, N. H., is sponsoring a 
contest among high and grammar 
school pupils in which cash prizes 
of $15, $10 and $5 will be awarded 
for the best short essays on “Why 
I Would Select My Next Car 
From the Ford Quality Group for 
1939.” The competition closes Feb. 
17. Final judges are Alderman 
Albert H. Clough, Atty. Paul A. 
Nourie and Thomas N. Dearborn, 
Manchester Union-Leader editorial 
writer. 

tJ * * 


The Walton Motor Co. (Ford), 
Cheyenne, Wyo., is boosting serv- 
ice department receipts through 
the use and prominent display and 
advertising of two sludge-remov- 
ing machines and a Bean front 
axle correction machine. The com- 
pany stresses the fact that ordi- 
nary oil changes will not remove 
sludge, whereas the new machines 
remove sludge efficiently by flush- 
ing the motor with hot oil. The 
charge for any make of car is $1, 
and J. H. Walton says the invest- 
ment of $500 in the machines has 
been a wise one. 


For 75 cents the Walton service 
department gives its customer a 
complete diagnosis of the front 
system troubles on their cars. All 
motorists bothered with car 
shimmy are invited to have their 
front end diagnosed on the Bean 
machine, in view of correcting tire 
wear, weaving, hard steering, bent 
axles, road tramp and other front 
system and steering troubles. 





For a fresh automotive viewpoint 
read George M. Slocum’s “‘A Ward in | 
Edgewise.” 


osts Labor Sales by 39 Percent 





Wash. Dealers 
Favor Car Tax 
Law Changes 





SEATTLE.—With Washington’s 
state legislature convened, various 
automotive and_ transportation 
groups are giving attention to 
legislative programs and possible 
legislation that may be attempted 
or passed. 

Car dealers are interested in a 
change in the taxation of new cars, 
still in stock, and favor application 
of the 1.5 per cent excise tax, now 
applied to private cars, and elimi- 
nation of the personal property 
tax on dealer stocks. 


Compulsory inspection of motor 
vehicles is in line to be further 
strengthened and expanded. State 
wide inspection stations have been 
established and several portable 
units are used by the highway de- 
partment for this work. However 
the funds are about exhausted and 
dealers favor a 50-cent fee per in- 
spection, with two yearly. 

Results of inspection are con- 
sidered a big factor in the reduc- 
tion of highway accidents and 
— the past year in Washing- 

on. 


Dealers will also work for uni- 
form trust receipts act, which 
would simplify the filing of con- 
ditional sales contracts and chat- 
tel mortgages. There will also 
probably be some amendments to 
the certificate of title act; amend- 
ments to the used car caravan 
act, to make it stronger by closing 
some of the loop-holes. This act 
has been in quite successful op- 
eration the past two years and has 
halted much dumping of used cars 
in this market. 

Amendment of the sales tax 
law (2 per cent retail sales tax) 
to stop pyramiding the tax on both 
new and used car sales, and some 
adjustment on demonstrators, will 
also be sought. 

The state dealer association is 
studying the Wisconsin license 
law and an original bill, prepared 
two years ago by Carl Heussy, as- 
sociation attorney, would declare 
the selling and servicing of motor 
vehicles to be a public service and 
subject to regulation. This could 
be used to limit the number of 
dealers. 





Accessory Stores Report 
°38 Sales Near °37 High 


WASHINGTON. — Twenty-three 
automotive accessory, tire and bat- 
tery chain organizations, operating 
1,968 stores throughout the coun- 
try with aggregate sales of $141,- 
469,000 in 1937, reported to the 
census bureau this week that their 
sales for the first half of 1938 
were within 6.4 percent of their 
sales for the same period of 1937. 

The first quarter of 1938 showed 
a loss of 6.8 percent and the sec- 
ond quarter a loss of 6 percent in 
comparison with the correspond- 
ing quarters of 1937. Their 1937 
sales represent an increase of 34.9 
percent as compared with a total 
of $104,869,000 for 1,891 stores in 
1935, the latest year covered by a 
regular business census. 





Sales executive open for new 
connection. Thirty years of 
experience in sales manage- 
ment, promotional work and 
industrial management. Have 
proven ability in salesmanship 
and organization work. 

OR would like to represent 
a manufacturer in Michigan 
territory. Have contacted the 
automotive industry and parts 
manufacturers for many years. 
An interview will prove my 
qualifications for getting re- 
sults. Box 187, Automotive 
News, 527 New Center Bldg., 
Detroit, Mich. 
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N.J. Inspection Program Gains Motorists’ Support 


- | Accident Toll Slashed 30%, AMA Estimates 


unkers Are Elimi 1938 Output At 
t| J Eliminated poy ol 


. 7 ceemenaee eee inspections, including re- _ 
ins i i 
gilirecn, 8. 1 —Caieee oe! See aa en ae NEW YORK—December, pro 
repeal, which prevailed a year were rejected on initial examina- duction of cars and trucks is 
ago when New Jersey launched tion, with 1,699,155 flaws un- estimated at 411,200 units by the 
is compulsory motor vehicle in- covered. Rejection percentage is Automobile Manufacturers’ Assn., 
> gection program, has been re-/| believed to have been considerably bringing the 1938 total to 2,659,881, 
placed by virtu- | less during the second inspection, a decline of 47 percent from 1937. 
ally unanimous/due to greater familiarity of the The AMA estimate compares 
with 2,658,101 units previously 
forecast by Automotive News. 








n’s 
ous 


and enthusiastic| public with the program and 
praise as prep-|spread of the practice of having 





ion arations proceed |cars completely overhauled before 

to for the third] being presented for examination. The December figure represented 

ve enya at is the state legislature en-| | ARRIVING IN PORTLAND, ORE. these Pontiac officials were met by Stan- ates aoe in ae a ae 

te ing period, due to| acted the compulsory inspection | !¢Y urch, public events man, who interviewe e executives as they ) units in November, ; 
begin Feb. 1. | law back in 1986, it was well re-| £9t,0H, the train, Left,to right, Tom Ray, Pacifc coast regional manager: C.F! and an increase of 18 percent over 

La A year of in-| ceived by the general public as a| Ward, Portland zone manager. the 347,349 units in December, 

ars, spections at 28|means of getting dangerous old 1937. 


ion state - operated | rattletraps off the road. But when| during its early stages, the inspec-| thereafter it was widely conceded} Dealer stocks of new vehicles 





ow tes ting stations} enforcement began last year and| tion program continued io be effi-| the program might have its good| were increased about 65,000 units 
mi- | has left motorists satisfied and finds| defects were found in nice shiny|ciently enforced under direction| points. Today, the average New| during the month, the AMA de- 
rty | the automotive industry analyzing cars as well as the jalopies, a|of Commissioner Magee. Not many| Jersey motorist will tell you this|clared, but still were almost 255,- 

the program’s effects on its various | furore resulted. months elapsed before motorists} state has the best inspection sys-|000 units below the total at the 
‘tor | branches. But, despite the abusive threatseased_ their protests and _soon_ tem in the country. start of 1938. 


her | With inspection bills looming as 
= | pobre seat HE’S HAD A BAD BREAK 

een | latures, the Jersey experience be- eee 
ble | comes of unusual national import- 
de- | ance and will be cited in several 
ver | state capitols by inspection ‘pro- 
and | ponents. Although numerous states 
in- | have statutes providing for private 
garage inspections, or permitting 
municipal inspections, only Con- 


of necticut, Delaware, Washington 
and and New Jersey conduct inspec- 
ng- tions through state-operated sta- 


tions. The experience here is 
. | viewed with particular interest, 
ini- | nce this is the first heavily pop- 
lich | lated state to attempt state-oper- 
On- | ated tests. 
1at- | Final 1938 records are expected 
also | to show New Jersey’s traffic fatali- 
3 to | ties reduced some 30 percent be- 
nd- | iow the previous year, a 12-year 
van | jow. Although no official claim is 
Ing | made as to the amount of this re- 
act | duction attributable to the inspec- 
al ton program, it is generally 
aS | agreed the inspections have proved 


"ars | their safety value. Comparative 
os defective-car accident records for 
ax) the year are not yet completed, but 

th a marked reduction is anticipated 
“ns in view of the trend in that direc- 


ill tion shown by an earlier survey. 
w The program is believed to have 
* had a further, and possibly more 
An important, salutary bearing on the 
: safety situation by making the 


= public safety conscious. 
ie Besides its safety aspects, the 


a inspection program is viewed as 
ona the source of other benefits to the 
wuld automotive industry. Although it 
of | 38 impossible to estimate the exact 
: number, it is known that thou- 
sands of junkers were forced off 
the road. Merchandising of used 
t cars also was affected by the prac- 


passage for vehicles offered for Be | 


sale, thus removing the doubts of 





t Prospective buyers as to their me- ‘ee 

| a chanical condition. That the pro- ‘ 

41- gram brought rich benefits to serv- ee . A a3 ap a? ge ONE 

| ce departments is not contested. , ‘ a 
Parts and equipment manufac- 2 


1938 turers were given a wealth of sup- 
Port in their efforts to squelch cut- 





— rate competition. This state’s one W, : i a 
wed | o ies an “deenmieciae door hen owners come in with broken or i glass that is carefully ground to eliminate 
oe tl illustrations during the inspec- cracked windshields or windows, replace with t waviness and distortion. Then itis polished toa 
ad — Le Sonate of cheap auto- L-O-F Safety PLATE Glass—the glass your mirror-like brilliance. Itis easier to see through. 
1937 Statistins a ee ae a customers know by name. That means two It minimizes eyestrain and fatigue. Its spar- 
— showing details of the inspection good breaks—one for your customers—one kling beauty lends distinction to any car. 
s in eee oe i a. ac. for yourself. Because of its superior features, L-O-F Safety 
y 4 | partment ieciibauled aaumruntientite You contribute to the added comfort and PLATE Glass is selected by the majority of 
Desicheeaeit ; enjoyment of their motoring and you make motorcar manufacturers as original equip- 
an-American Highway a larger profit. ment. And the L-O-F emblem etched on the 
vongress Opens in Chile L-O-F Safety PLATE Glass is made from glass is recognized by motorists everywhere as 
an See ee ee aad J a symbol of Highest Quality. 
Which opened this week at Santi- ee « REPLACE WITH Libbey: Owens: Ford Glass Company, Toledo, O. 


880, Chile, is expected to give new 

i Petus to the Pan-American ra | 
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gules through Mexico, Central and (A 
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Ford December 
Sales Hit 60,669, 
Best Since 1937 


DEARBORN.—tThe Ford Motor 
Co.’s domestic sales of 60,669 units 
for December were the largest of 
any month since September, 1937, 
and were approximately 20 per- 
cent above those of December a 
year ago. The sales total includes 
Ford, Mercury, Lincoln-Zephyr 
and Lincoln cars. 

Used car sales were also 20 per- 
cent greater than December last 
year. Stock of used cars in the 
hands of dealers are 25 percent 
less than January 1 a year ago, it 
was reported. 

January production schedules 
of Ford, Mercury and Lincoln- 
Zephyr cars, as announced recent- 
ly, have been increased over De- 
cember. 

The gain in Lincoln-Zephyr 
sales during December was espe- 
cially notable. 


ad 


Greatest 
Daily Circulation 
in Cincinnati 
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Most Areas Gain as U.S. Business Index Rises 4% 


Dec. Trading Volume Lifts 
Nation Near Normal Level 


HARRY O. BOCK, sales manager, Detroit division, U. S. Tire Dealers Corp., 
* right, greets H. N. Hawkes, general sales manager, as latter arrives from 
New York to attend the company’s annual sales conference held at the United 


States Rubber Company’s plant in Detroit this week. 


Hoof Products Moves 


To New Quarters 


CHICAGO.—Having outgrown 
quarters near Chicago’s loop dis- 
trict, the Hoof Products Co. has 
moved to its recently purchased 


See story on page 2. 


factory and office building located 
at 6543 S. Laramie Ave. 

“A definite increase in business 
and the development of new prod- 
ucts, both necessitating an increase 
in space, were primary reasons for 
the purchase,” A. C. Hoof, presi- 
dent said. 


DETROIT.—The strong uptrend 
in business conditions was again 
reflected in local markets during 
December, according to the 
monthly survey of 147 trading 
areas of the United States con- 
ducted by the research division of 
Brooke, Smith & French, Inc. 

“A total of 117 areas out of the 
147 improved their standings over 
November,” the report states, ‘‘and 
85 of the 117 gained 3 percent or 
more, which is unusual both as to 
number and size of gains.” 

“Only 23 areas dropped below 
their November standings and 
seven others remained without 
change.” 

National business is now oper- 
ating at 17 percent below normal, 
a gain of 4 percent over Novem- 
ber. 

The greatest December gains, 


with indexes improving 5 percent 


OF LEADERSHIP 


Here are exact MEDIA RECORDS Dis- 
play Advertising Linage Totals for 1938: 


Once again National and Local adver- 
tisers voice their choice of the TIMES- 


STAR as the leading newspaper in 


this rich market by scheduling MORE 
‘ Display Advertising in the TIMES-STAR 
than in any other Cincinnati newspaper. 


Of the TIMES-STAR’S 1938 


total of 


TIMES-STAR . . 
Other Evening Paper 
Times-Star Lead 
Morning Paper 
Times-Star Lead 


8,081,290 lines of Display Advertising, 


1,954,950 lines are General Advertising 
—or more than was run during the 
same period in any other Morning, 
Evening or Sunday paper in the entire 
country outside of New York City, 


Boston and Chicago! 


Sunday Paper . 
Times-Star Lead 


(7-Day) 
Times-Star Lead 
(6 days over 7) 


‘ 8,081,290 


_ §,254,892 
2,826,398 
3,655,192 
4,426,098 
3,629,079 


. 4,452,211 
Morning-Sunday i 


7,284,271 


797,019 


CINCINNATI TIMES-STAR 


HULBERT 


CHICAGO: Kellogg M. Patterson, 3 


TAFT, President and Editor-in-Chief 


ichigan @ 


NEW YORK: Martin L 


Marsh, 60 E. 42nd 


or more over November, were reg- 
istered in the following areas: 
Akron, Altoona, Bangor, Bingham- 
ton, Cedar Rapids, Charleston, W, 
Va., Charlotte, Chicago, Colorado 
Springs, Erie, Flint, Grand Forks, 
Grand Rapids, Hartford, Indian- 
apolis, Kalamazoo, Kansas City, 
Los Angeles, Louisville, Memphis, 
Minot, Montgomery, Nashville, 
Newark, New Haven, New York, 
Omaha, Philadelphia, Pittsburgh, 
Portland, Ore., Poughkeepsie, 
Providence, Rockford, Savannah, 
Scranton, South Bend, Spokane, 
St. Louis, Terre Haute, Tulsa, 
Wheeling, Wilkes-Barre, Williams. 
port, Yakima. 


The following areas were closest 
to normal in December: Albu- 
querque, Atlanta, Austin, Boise, 
Charlotte, Chattanooga, Cheyenne 
Colorado Springs, Dallas, Denver. 
Grand Junction, Houston, Indian- 
apolis, Jacksonville, Knoxville 
Lincoln, Manchester, Miami, Mo- 
bile, Nashville, Phoenix, Reno, 
Richmond, ‘Shreveport, Sioux 
Falls, Spokane, Topeka, Washing- 
ton ‘and Winston-Salem. 


Recovery Lead 


Cited by Akers 


DETROIT.—Confidence that 
economic recessions would be rare 
if it were possible to innoculate 
all American business activity 
with some of the spirit of timely 
change animating the automibile 
industry, was revealed by Forest 
H. Akers, vice-president and 
director of sales 
of the Dodge di- 
vision of Chrys- 
ler Corp., in ad- 
dressing a_ joint 
meeting of field 
representatives of 
the Detroit and 
Pittsburgh re- 
gions of the 
Dodge _ organiza- 
tion. 

The gathering 
was one of 15 re- 
gional conven- 
tions, to which 
the men were called for a review 
of 1938 activities and discussions 
of plans for the approaching 
Spring business. 

“All signs indicate,” said Akers, 
“that our industry, having once 
more invested millions of dollars 
in new designs and _ production 
equipment, is again pointing the 
way and will again take the lead 
in the general trend toward re- 
newing prosperity.” 


Forest H. Akers 


Graham to Stage 
Series of Field 
Sales Meetings 


DETROIT.— #very principal city 
in the United States is due to bt 
invaded in the immediate future 
by a flying squadron of Graham 
sales executives, headed by Robert 
C. Graham, executive vice-presi- 
dent, and Fred E. Bishop, newly 
appointed general sales manageél, 
according to plans formulated at 4 
meeting of district managers at the 
factory here this week. 

The field meetings are part of 4 
long-range program to weld the 
factory and its retail organizatio? 
into a single unit with a single 
purpose, according to Bishop, but 
the immediate objective is a con 
centrated drive for demonstra 
tions in which every retail sales 
man in the organization will have 
a definite quota. 

C. E. Briggs, director of dis 
tricts, conducted the meeting sinc 
it was Bishop’s first appearanc 
before the Graham field organiza 
tion. 
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Feeder Industries Expect Appreciable Gains in "e 
After Mar ket Is Foreseen | eile tele elie lutine Aniuires 


—_e_=--_-—__. 


As Added Business Field 


special to Automotive News 


NEW YORK. — Major automo- 
tive feeder industries expect ap- 
preciable 1939 gains to start in 
most instances with an upturn in 
orders from automobile manufac- 
turers during the current month. 
The general outlook for original 
equipment and material business 
is regarded optimistically in direct 
proportion to the hopes and plans 
of automobile producers them- 
selves. 

Further opportunity to reverse 
1938 losses is seen awaiting parts 
and equipment manufacturers in 
replacement business improvement 
from an anticipated sharp after- 
market uptrend. Although their 
future is less certain, tool and die 
makers also hope to share the 
penefits of the automotive indus- 


glass being used in the new mod- 
els, the glass industry, for ex- 
ample, will reap 1939 automotive 
supply gains over the previous 
year in greater proportion than 
the production rate increase. 

Although the former practice of 
making extensive model changes 
only every other year would indi- 
cate slim 1939 prospects in the 
automotive field for tool and die 
makers, there are reports of ex- 
pected engineering innovations 
which may bring them unusual ac- 
tivity. If the recovery trend con- 
tinues definitely into 1939, several 
Major automobile manufacturers 
are said to be ready to bring out 
new model developments which 
would appreciably alter the out- 
look for tool and die makers. 





try’s rejuvenation. 

Predictions here indicate tire 
sales will run at least 15 percent 
higher, bringing the 1939 total to 
about 50,000,000, approximating 
the 1935 level. Although original 
equipment sales, of course, will be 
the principal source of the antici- 
pated gain, further improvement 
also is expected in replacement 
business. Final tabulation of 1938 
figures is expected to show sales 
of about 43,000,000, a decrease of 
a little more than 20 percent from 
the preceding year, with original 
equipment decreases being pri- 
marily responsible for the total 
drop. 

Manufacturers of other parts 
and equipment also look for major 
gains in original equipment sales| 
which, in turn, will favorably re- 
act upon replacement business) 
with an after-market sales spurt. 
Increases in servicing accessories 
sales are indicated by statistics 
showing the large number of ve- 
hicles which must be extensively 
serviced during 1939. o 
Increased automotive steel buy- 
ing is expected during January to 
replenish dwindling stocks. De- 
cember automotive steel buying, 
although in good volume, was re- 
ported somewhat below previous 
expectations. This was attributed 
to assurance of prompt delivery 
due to decreased steel mill oper- 
ating rate; reaffirmation of initial| 
quarter steel prices, and slight sea- 
sonal slackening in automobile 
production. Current inventory con- 
ditions are such, however, as to 
assure forward buying this month. 
_Other metals used in automo- 
tive manufacture, glass, automo- 
bile cloths and upholstery fabrics, 
and other feeder industries are ex- 
pected to share the benefits of 1939 
automobile production increases. 
In most instances the suppliers of 
original materials will reap gains 
paralleling the rate of production 
upturn, but there will be some 
variance because of design changes 
In the 1939 models. With more 





Quarter Sales 
Set Record for 
Cadillae-LaSalle 


DETROIT.—Finishing December 
with the best 10-day business 
volume in the last 17 months, 
Cadillacs and LaSalles set a new 
record for fourth-quarter customer 
deliveries, according to General 
Sales Manager D. E. Ahrens. 

According to final reports on the 
October-December period, 11,145 
new cars were sold this year, top- 
ping a year ago by 31 percent and 
the best previous fourth quarter 
(1937) by 15 percent. Fourth 
quarters in the last two years 
Showed 8,501 and 9,689 car de-| 
liveries, respectively. | 

“A total of 1,725 new Cadillacs 
and LaSalles were sold during the| 


patches. 


hours. ...- 


OncE carrier pigeons were the fastest means of delivering important business dis- 


If the birds were beset by bad weather, messages might be delayed many 






rubber section of the National Safety 
of the United States Rubber Co., were, 
industrial and public relations, Detroit 
plant, United States Rubber Co.; J. T. Kidney, manager, service department, 
Goodyear; James Kennen, U. S. Rubber; Dr. P. A. Davis, medical director, 
Goodyear; Dr. W. S. Ash, plant physician, U. S. Rubber; D. G. Welch, super- 
visor of safety, Hewitt Rubber Corp.; E. W. Beck, supervisor of safety, U. S. 
Rubber, N. Y.; R. M. Weimer, director of safety, Dayton Rubber; H. A. Walker, 
supervisor of safety, Goodyear; John J. Loge, manager, personnel and safety, 
General Tire; W. Dean Keefer, director, industrial division, National Safety 
Council, Chicago; C. W. Ufford, director of safety, Ohio Rubber Co.; Ralph S. 
Farnum, supervisor of safety, Detroit plant, U. S. Rubber, and R. A. Bullock, 
director, personnel and safety, Corduroy Rubber Co., Grand Rapids, Mich. 


EXECUTIVE COMMITTEE of the 
Council, meeting at the Detroit plant 
left to right, M. A. Clark, manager, 


eee | 
oat 


Today, written business messages are carried on wings of electricity, by 
Bell System Teletypewriter Service! 

By Teletypewriter Exchange Service, for example, it usually takes about sixty 
seconds to reach a customer in the next city or across the country. Then the mes- 
sage is typed on the sending machine and is simultaneously reproduced in type- 
written form by the receiving machine. Contact is two-way—provides accurate 
copies of every word exchanged. 

Teletypewriter Exchange Service and Bell System Private Line Services are 
effecting new efficiencies every day in businesses of every kind. A thorough survey 


made by Bell System representatives and your own people may show how you can 


last 10-d; + 9? | 

" -day report period,” Ahrens eee ; ae , 

Said. “This eel gave us a improve your existing communication system. Phe survey costs nothing, <i 
. 5&< . ai . 





Customer delivery record for Dec-| 
ember of 4,395 units which is 87.8| 
ae ahead of the like month of 


involves no obli 


vation—and it may lead to the saving of many dollars. Why 


not call vour Telephone Office today and say you would like to talk it over? 


\, & 


Sterling Acquires 
Assets of Fageol; 
Sales Setup Set 





MILWAUKEE.—tThe Sterling 
Motors Corp., here has acquired 
assets of the truck division of the 
Fageol Truck & Coach Co., of 
Oakland, Calif. 


A Sterling factory branch will 
be opened at 470 Bayshore Bou- 
levard, San Francisco, about Feb. 
lst to serve both Sterling and Fa- 
geol owners in Northern California 
and the Pacific Northwest. For 
the time being, sales and service 
are handled from the Fageol fac- 
tory at Oakland. 


Manufacture of Fageol trucks 
will be discontinued, although a 
complete stock of service parts 
for all model Fageol trucks will be 
maintained at all times. 


Cs 
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of all sales and service divisions 
of Chrysler Corp. assembled for 
Plymouth business conferences 
with factory officials in 13 cities 
this week. H. G. Moock, Plymouth 
vice-president, conducted the spe- 
cial meeting in Detroit. 

Purpose of the sessions is to lay 
the groundwork for a new, co- 
ordinated program of increased 
service to American business 
through the 10,000 Plymouth deal- 
ers, with introduction of a more 
diversified line of new Plymouth 
commercial cars and light delivery 
models for 1939. 

Factory officials who partici- 
pated in the meeting here, besides 
Moock, included J. W. Frazer, 
sales vice-president, Chrysler di- 
vision; J. B. Wagstaff, general 
sales manager, De Soto division; 
F. H. Akers, sales vice-president, 
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Motor Shares Holding Better Than General List 
Chrysler Field Men Hear 


Plymouth Commercial Plans 


DETROIT.—AIll field personnel 


Dodge division; T. W. Moss, man- 
ager, Central Service division; F. 
H. Bahr, vice-president and gen- 
eral manager, parts division; and 
R. L. Biggers, president, Fargo di- 
vision. 

Besides the Plymouth field men 
at the meeting, others attending 
included all local field representa- 
tives of the Chrysler, De Soto,| 
Dodge service, parts and Fargo! 
divisions of Chrysler Corp. 

On the heels of recent factory 
announcement of a new _ 1939 
series of Plymouth commercial 
cars, built on a special chassis with 
116-inch wheelbase, the company 


will shortly bring out a new type! 
of panel delivery which is said to) 


meet average business require- 


ments better than ever before, | 


Moock revealed. 


Capacity of the Plymouth panel | 


delivery body is 124.6 cubiic feet, 


| 


Automotive ia 
Price Averages 
Last This ear 
Week Week one Ago, 
34.03 33.69 
33.62 33.53 08 26.61 


28.98 27.45 —1.53 23.4) 
30.18 28.82 —1.36 22.73 


24 motors 

10 car-truck cos. 
10 parts-acces. 
4 tire-rubbers 


ample for the requirements of the 
many commercial car operators 
who need plenty of space for car- 
rying bulky objects. Individual 
front wheel suspension, with 
Amola steel coil springs, will con- 
| tribute to the passenger car riding 
| qualities of this newest commer- 
| cial model. 

“Another new departure for 
greater service is a brand new 
|Plymouth series of five special 
| utility vehicles, soon to be an- 
|nounced,” Moock declared. ‘These 
will be headed by a utility sedan 
special conversion of the 
|Roadking 2-door sedan, with the 
entire rear half opened up as use- 
‘ful carrying space. 
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A CONSTRUCTIVE 
SUGGESTION TO Am e rl Ce a’s 


Automotive Manufacturers 


Beng a brief description of one of the most 
impartial and revealing automotive studies ever 
conducted by Hooper-Holmes in New York for 
WOR —the station that carries more national 
spot placements than any station anywhere. 


On Tuesday, December 20, 1938, seven Hooper-Holmes in- 
vestigators peered into 5,850 automobiles; parked automobiles, 
in paid-space, parking lots, garages, in Manhattan, Brooklyn, 


Queens, Bronx-Westchester, 


Newark. 


They found: 


0% OF ALL AUTOS PEERED INTO WERE RADIO-EQUIPPED 


(which is DOUBLE the national average of 20%!) 


MORE AUTO-RADIO DIALS WERE SET AT WOR THAN TO 
ANY ONE OF THE OTHER THREE 50,000 WATT NEW YORK 
IN FACT, 35% MORE AUTO-RADIO DIALS WERE 
SET AT WOR THAN THE NEXT MOST POPULAR STATION. 
MORE AUTO-RADIO DIALS 
50,000 WATT STATION RANKING LOWEST 


STATIONS. 


WHILE 130% 
THAN TO THE 
IN THE SURVEY. 


The four 50,000 watt stations ranked as follows: 


WOR 23% 
STATION B 17% 


STATION C 13% 
STATION D 10% 


— WOR 


WERE SET AT WOR 


——|Car Industry - Needs Help 
From Others, Street Feels 


Special to Automotive News 
NEW YORK.—Stocks of auto- 
motive companies listed on the 


‘|New York stock exchange have 


lost some ground in recent trading 
but, as a group, they have held up 
better than the market in general. 
Over the past month there has 
been only a slight net change in 
the average price of motors, with 
two of the four weeks showing 
fractional gains and the other two 
fractional losses. 


It still is extremely difficult for 
Wall Street to concentrate its at- 
tention on the domestic situation. 
No sooner has one foreign crisis 
been solved than another appears, 
and in recent weeks the United 
States has been more directly in- 
volved with development abroad 
than at any time in recent years. 

As to the automotive industry, 
it again is being pointed out that 


THE POINT IS—More motorists were listening to 
WOR than to any other station. ERGO—WOR 
must be dishing up the kind of programs most 
people want—including motorists. It seems logical 
to us that this being so, WOR should be the first 
choice of the majority of America’s automotive 
manufacturers. For, WOR not only keeps auto- 
radio dials glued to it every day, but persistently 


creates a mood of welcome in the more than 


4,250,000 radio homes it smothers with sound. 


So if you have a message to a people who do | 


more listening—including auto-listening—than any 


people anywhere, let WOR turn it subtly into 


ACTION. Manufacturers of automobiles and auto- 


motive supplies who have not used WOR, have 
no idea how swiftly and surely this great station 
creates a welcome for the things they have to sell. 

We make this suggestion based on long experience | 


in covering the wealthiest market on earth; as the 


station which is consistently attracting more lis- 


teners than any New York station now offering 


time to be bought! 


Sales Offices: 


NEW YORK, 1440 Broadway; BOSTON, 80 Federal St.; 
CHICAGO, Tribune Tower; SAN FRANCISCO, Russ Bldg. 


it cannot in itself carry the whole 
recovery load. In the recent in- 
dustrial rebound, as in_ those 
earlier, automobiles have taken the 
lead. Operations of the industry 
have a tremendous influence on 
business activity as a whole but 
for well-rounded prosperity, 
quickened production and sales of 
motor vehicles must be followed 
by expansion in other important 
lines. 

A great need is expenditure by 
industry in general for plant im- 
provement and expansion, and it 
is this sort of thing that is being 
held back by current uncertainties 
in the world political picture. 
Things being what they are, it 
simply is no longer possible to ap- 
praise an industry, such as auto- 
motive, purely on a domestic basis. 
There is every evidence that here 
at home there has been laid the 
foundation for a real and lasting 
recovery. 


Much of the political uncertainty 
here has been removed, according 
to business leaders as well as po- 
litical, but it appears that the 
world now is too small for a na- 
tion, no matter how strong, to 
isolate itself and go ahead with its 
own economy without considera- 
tion of the rest of the wor!d. 


All of which has a direct bear- 
ing on the business of the auto- 
mobile dealer and service man as 
well as on the operations of the 
manufacturer. 

Wall Street estimates put net in- 
come of General Motors for the 
year 1938 at around $2.10 a share, 
as against $4.38 in the preceding 
year. Indicated net for the final 
quarter of last year was put at 
$1.37 a share, comparing with 92 
cents in the final period of 1937, 
reflecting the sharp improvement 
that occurred in the final period 
of the year. 

The calculations indicate that 
Chrysler, barring unusual year- 
end adjustments, should show for 
the full year 1938 net income of 
about $4 a share, which would 
compare with $11.66 showed for 
the preceding year. Estimates in- 
dicate for the final quarter net in- 
come somewhat better than the 
$2.37 reported for the like period 
of 1937. 


GM’s Total Sales 
In 1938 Reach 
1,307,749 Units 


| NEW YORK.— December sales 
| of General Motors cars and trucks 
| from all sources of manufacture 
| totaled 187,909 compared with 
| 160,444 in December a year ago. 
| Sales in November were 200,256. 
| Sales for 1938 totaled 1,307,749 
|compared with 2,116,897 in 1937. 
| Sales to dealers in the United 
| States totaled 150,005 in December 
| compared with 108, 232 in Decem- 
| ber a year ago. Sales in November 
| were 159,573. 

Sales for 1938 totaled 935,163 
compared with 1,680,024 in 1937. 

Sales to consumers in the United 
States totaled 118,888 in December 
compared with 89,682 in December 
|a year ago. Sales in November 
were 131,387. 

Sales for 1938 totaled 1,001,770 


compared with 1,594,215 in 1937.: 


Can You Use 


A young man, 35 years old, who 
has had 7 years’ experience as a 
Sales Executive and General Man- 
ager operating a Dealership at a 
profit. Three years with a large 
Auto Manufacturer as a Sales 
Promoter. Excellent references. 


Will go anywhere. Address re- 
plies to Box 186, Automotive News, 
527 New Center Bldg., Detroit. 
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ee ee 


. aw Ore eel lee lel le le lll lel 


AUTOMOTIVE NEWS, SATURDAY, JANUARY 14, 1939 


‘st | Production Spurts to 89,875 Units in Current Week 
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AN’s Production Estimate January’s Total Passenger Car Registrations 
p el s U. S. and Canada Is Seen Around Eleven Months, plus 12 States for Dec., 1938-1937 
Weeks Ending Jan , | Dec. 
a * eos md 365,000 Vehicles to Dee. 1938 1937 Unit 
e whole Week Same Week Jan. to to Date Pos. 1938 Pos. 1937 Pos. Loss 
ent in- Ending Week Ended to Jan.15 Jan. 14 By Pete Wemhoff Chevrolet ........ 5,908 1 419,116 1 727,143 2 308,027 
oe EN MOTORS “ae os oneet Jan.7* Date* 1938* 1939* Associate Editor a ee Ee ee 4,652 2 330,426 2 737,765 1 407,339 
ndustry | “Chevrolet ...: 20,050 15,000 197750 $9800 27°500 $9:800|__ DETROIT.—With several plants Plymouth .......... —— « oo 5 lo lh 
nce on Buick ........ 5,300 3,732 3.827 9127 6.357 91127 resuming operations, automotive |Buick LOC REED 1,431 5 149,365 4 191,158 6 41,793 
ole but | Oldsmobile ... 4,200 15537 4/081 8/281 3,776 8,281 | Production spurted to 89,875 units [Dodge ............. 1449 4 89,289 5 245,390 4 156,101 
sperity, Pontiac ci’ 3,200 1,368 3,107 6,307 2,100 6,307 this week, a ae ines es 1,042 6 85,859 6 203,171 5 117,312 
Ss hal *e : 
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THE SAGA OF ‘THE FIRST Wipe 


100 YEARS ON RUBBER 
Chris Sinsabau 


Me ws 
% HE as: 


SYNOPSIS 

In the previous instalment of this saga, Chris had emerged 
from his long, lace-trimmed baby garb which he sported in 
Athens, Pa., his birthplace, and had developed into a gangling 
youth with a yen for rhetoric as a cub reporter on the old 
Chicago Mail. I had a choice, he said, of going to work or going 
to school—he ducked school. As this instalment opens he is 
started on the first round of an education for embryo editors in 
endless easy lessons. 


Really I was matriculating into the College of Hard Knocks 
—TI got whatever education I may have working as a cub 
reporter. That kind of a job taught me grammar and compo- 
sition and yet in school, grammar was one of my poorest 
studies. Today I can’t pick out a noun and really define it. 
Grammar became intuitive with me—I have to sense whether 
or not a sentence reads right. Parsing still is a mystery to me. 

The urge to become a reporter came within a year after 
going to work for the Mail in the business office—when I was 
transferred upstairs to become office boy for the managing 
editor, Clinton A. Snowden. He smoked two-for-a-quarter 
cigars and one of my jobs was to make frequent trips down 
to the street to replenish his supplies. And then along came 
James J. West, law book publisher who first bought the Mail 
and then the Chicago Times, which was established by Wilbur 
F. Storey. West was called the “Young Napoleon of Journal- 
ism.” I became West’s office boy and because of the editorial 
atmosphere and because I had to double in brass and give 
office boy service to Finley Peter Dunne, city editor of the 
Times and who later wrote “Mr. Dooley” and his Archie Road 


“Pride that goeth before’’--- My first bike, a hard-tired Safety. 
Price to me: $135 f. o. b. Chicago. (Note small front wheel). 


philosophies, I became ambitious to become a real reporter. 
The famous Stanley Waterloo was my boss while I still was 
office-boying and he the managing editor of the Mail. 

I got my first chance to write when I was office boy for 
Kirke LaShelle, later a famous theatrical man and who then 
was city editor of the Mail, West’s evening paper. Fired with 
enthusiasm and aping my elders in the city room, each of 
whom had to write a feature story for the Saturday issue, I 
too, turned in a contribution which was used. It was on 
“Warts and How to Cure Them.”—and it was published! 

Talk about the boy who found the new red-topped boots on 
the Christmas tree! No peacock was prouder than TI was. I 
had taken my first step on the downward path. I became a 
slave to the typewriter, although in those days we wrote our 
stuff in lead pencil. And what a kick T got out of being able 
to yell “Copy!” and see the office boy who succeeded me when 
I became a cub reporter, jump and carry my stuff to the city 
desk. That bright reporter’s star—we had such a badge in 
those days and wore it on our suspenders, so we could flip 
back our coat and show our right to go through the fire lines. 
Sometimes the star was the open sesame to a ride on a 
horse-drawn patrol wagon hastening to the scene of a murder. 
Never. since those days, have T been able to resist the facina- 
tion of newsnaper work. ’Tain’t so bad, taking it by and large. 

It was while office-boying on the Mail that I was bitten by 
the bicycle bug. Tt was at the time the “safety” had come 
into the picture, the great-great grandaddy of the present type 
—equal-sized small wheels and so close to the ground you could 
drop your feet and touch the street. It was before the davs 
of the pneumatic tire, however—the wheels were shod with 
solids. The safetv was making inroads on the prestige of the 
high-wheeled “ordinary,” with the big wheel in front and the 
smaller one behind and pedal-pronelled—no chain. The wav 
vou could get aboard of the ordinary if you were a Casnar 
Milquetoast was by means of a step on the backbone, but 
vou didn’t use the steno long after you had graduated from the 
novice class. You did the pedal mount and if you had the guts 


ended 


you vaulted into the saddle from the ground after getting a 
rolling start. The average-sized ordinary was a 51-inch by 
which was meant that the big front wheel was of that diam- 
eter, so you see the vaulting into the saddle was not so easy. 

I had wanted one of those ordinaries, but I was too timid, 
at first, so I bought the safety. It was a Rambler and the man 
who sold it to me was none other than Harry Tillotson, now 
president of the Tillotson Carburetor Co., of Toledo, but who 
then was a salesman for the Charles F. Stokes Co., of Chicago, 
which retailed the Rambler. I must have had girls on my mind 
for that Rambler was what was called the convertible type; 
that is, there was a removable top bar to the frame. If you 
wanted the girl to ride it you took off the top bar and made a 
‘lady’s wheel” out of it. I was then making $3 a week but I 
paid $135 for the bicycle out of my salary. Of course I didn’t 
have to pay any board and my folks bought me clothes, so 
my weekly “take” was nearly all “velvet.” 

Milquetoasting for several months with the Rambler and 
after joining the Washington Cycling Club on the west side, 
I found that if I wanted to keep up with the cycling Joneses I 
would have to ride a high wheel. So I got one—a 51-inch 
Columbia fitted with a Thiele saddle. A special job that saddle 
was, designed by the Columbia repairman at the branch and 
all the scorchers were using it. And I bought that wheel from 
R. D. Garden, Bob to all of us, manager of the Columbia 
branch, father of Mary Garden, the opera singer; the man 
who organized and ran the famous Pullman road race, in 
Chicago, who in his later years was Pierce Arrow distributor 
in New York in the early days. In his twilight Bob is now so- 
journing in the south of France and keeping up a correspond- 
ence with an old protege of his, Archie Hughes of Foss- 
Hughes of Philadelphia, peddling the product built by Mr. 
Ford. Bicycles cost money in those days—my Columbia was 
priced at $150. 

Buying those two bicycles changed the whole course of my 
life—mebbe for the better or the worst, I don’t know. Be- 
coming a cyclist at the impressionable age turned my thoughts 
to transportation on the road as typified today by the motor 
car—made me an enthusiast, a nut, bug, screwball or anything 
you want to call it. And the knowledge of bicycles that I 
gained then eventually led me into an editorial job on a bi- 
cycle paper, which was but a stepping stone to the automo- 
bile which came along two decades later. 


Editor’s Note: This is the second instalment of Chris 
Sinsabaugh’s memoirs. Subsequent instalments will 
appear in succeeding issues of Automotive News. 


Pontiac Reports 


Dec. Sales Gain 


Sharply Over °37 


PONTIAC.—Pontiac Motors 
1938 with much greater 


Conferences Set 
On Michigan Bill 


Banning Sitdowns 


LANSING.—Conferences with 
union leaders will precede intro- 
duction of Gov. Frank Fitzgerald’s 
new labor relations bill, aimed at 
sitdown strikes. When completed, 
the bill will be introduced simul- 
taneously in both houses of the 
Michigan legislature. 

The bill, which would set up a 
State Commission of Labor and 
Industry, provides for a staggered 
non-partisan board composed of 
representatives of labor, manage- 
ment and the public. “Proper pen- 
alties” would be provided for those 
who incite sitdown strikes and 
lockouts. 

Procedure to place legal strikes 
on a sound and orderly basis 
would include a 10-day notice of 
intention to strike and a longer 
notice for strikes affecting public 
utilities. Picketing would be al- 
lowed only by plant employes of 
struck plant; this proposition has 
met considerable labor opposition. 

Company unions would be abol- 
ished and machinery set up to 
promote collective bargaining. 
Other provisions include: 

Registration with the state, on 
voluntary basis, of labor leaders 
and company agents designated to 
bargain with employes. 

Gov. Fitzgerald’s proposed law, 
in its original state, has met oppo- 
sition from both labor and indus- 
try, but most of the objections are 
expected to be ironed out before 
submission to the state legislature. 


Burns Heads Territory 


DETROIT.—An announcement, ap- 
pearing in Automotive News last 
week, stating that William H. Mc- 
Manus is Chicago district manager for 
Graham-Paige, was incorrect. L. H. 
Burns is in charge of the Chicago 
territory for that company. 


momentum than was displayed the 
year before, with a total of 14,094 
deliveries of new Pontiacs at re- 
tail in December compared to 9,454 
in December, 1937, according to 
C. P. Simpson, general sales man- 
ager. 

“December sales were only 
slightly lower than November 
when 14,876 cars were delivered, 
whereas the year before deliveries 
dropped from 12,830 in November 
to 9,454 in December,’ Simpson 
pointed out. “During December 
deliveries were only 5.5 percent 
less than they were in November 
while in 1937 the decrease from 
November to December was 35.7 
percent. 


Graves to Pilot DADA; 
Shuart Manages Show 


DETROIT.—H. H. Shuart an- 
nounced this week his retirement 
as manager of the Detroit Auto 
Dealers Assn. and 
the appointment 
by the board of 
directors of Paul 
T. Graves to suc- 
ceed him. 

Shuart under- 
took the manage- 
ment of the 
DADA, in addi- 
tion to that of 
the Detroit auto- 
mobile show, 
upon the death 
of W. D. Eden- 

burn four years ago and continued 

in this dual capacity until the first 
of the year, when he asked to be 
relieved as manager of the dealer 
organization. He will continue as 
manager of the annual automobile 
| Shows, with which he has been 
identified for the past 25 years. 
Graves has been identified with 
| the industry for 20 years. For nine 
| years he was with 
| Motors Acceptance Corp. and for 
| the past five years with the Union 
| Investment Co. in Detroit and Mt. 
| Clemens. 


P. T. Graves 


MIDWINTER SALES MEETING, held by Buick, drew the following to Chi- 
cago last week. Left to right, standing, E. E. McIndoo, Atlanta zone manager; 
L. B. Strayhara, Dallas; H. C. Gillespie jr., El Paso, Tex.; T. N. Privette, Mem- 
phis; W. F. Hufstader, general sales manager of Buick. Seated, left to right, 
Harlow H. Curtice, Buick president, and H. C. Gillespie sr., regional manager 
in charge of the South. 


OTHER FIELD MEN at Buick’s Chicago midwinter sales meeting were, left 
to right, C. C. Edmonds, Chicago zone manager; L. B. Strayhara, Dallas zone 
manager; C. E. Childers, Kansas City zone manager; T. N. Privette, Memphis 
manager, and L. D. Beavers, Denver manager. 


the General| #= 


CORN ON THE COB at Buick’s midwinter sales meeting in Chicago. Left 
to right, H. H. Curtice, Buick president; W. F. Hufstader, general sales man- 
ager; A. H. Belfie, merchandising director; H. C. Gillespie sr., regional manager 
in charge of South; C. C. Edmonds, Chicago zone manager. 
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Billy Martin (note he isn’t Scotch), 
94 years with Studebaker, was 
the winning jockey; his trainers 
Chet Whittaker, president of the 
Studebaker Pacific Corp., and Earl 
Carpenter, head of the Paul G. 
Hoffman Co., Southern California 
Studebaker distributor. 


* * * 


WHILE I am not inclined to 
prag about my past—yet I can 
jook back to the Chicago days 
when racing, reliability runs, hill 
climbs and economy tests figured 
most prominently in my work— 
| cannot help but make compari- | 
sons. We had some mighty tough 
weather to face and rough roads 
to follow in those old days but they | 
fade into insignificance matched 
up with what the Gilmore con- 
testants faced on_the more than 
300 miles from Los Angeles to 
Yosemite. How every car finished 
I cannot understand. But they | 
did, although half of them were 


| 
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disqualified because of failure to 
check through on time. It just 
showed how well built the cars of 
today are and was an accolade for 
our engineers. 
* * * 

EVERY conceivable brand of 
weather was dished out by the 
forecaster. The start was made in 


|a driving rain through city traffic 


to the mountains when the rain 
changed to snow. The contest- 
ants had to climb two mountain 
ranges to an elevation of more 
than 6,000 feet. Skid chains were 
compulsory in the drive through 
heavy snow the last 30 miles. Give 
all these handicaps consideration 
and then marvel at the perform- 
ance of the field as a whole. 
* Eo * 


SO FAR as the “honorary ref- 
eree” was concerned, that being 
me, he jumped the gun and started 
the day before and headed leisure- 
ly for Yosemite in the eight-cyl- 





inder Pontiac provided for this 
badgewearer by Tom Ray, Pontiac 
regional manager, and Clyde Riley, 
Southern California zone manager. 
And I’m glad I was a sissy, for I 
didn’t get into all the muss. Al 
Waddell and I stopped over night 
in Fresno, where we shanghaied 
Dave Kinney, Fresno Pontiac deal- 
er, and took him on to Yosemite 
the next morning, arriving several 
hours ahead of the run and only 
getting a dash of the snowstorm. 
* * * 


ANOTHER storm broke that 
night and the weather man had 
nothing to do with it. It came as 
a result of the decision of Art 
Pillsbury, who held that those cars 
which did not finish inside the 
time allowed were automatically 
disqualified. But soon the squawk 
died away and the spirit of fair 
play prevailed. Rules are rules, 
everyone agreed, and if the time 
limit was exceeded it was just too 
bad. 


In my opinion, Art Pillsbury 
was right in wielding the axe the 
way he did. If he had done any 
whitewashing the AAA itself 
would have come in for suspicion 
that its rules did not mean any- 
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thing. The bold act of Pillsbury 
will build for the future of the 
Gilmore run and aid materially 
in making it without doubt the 
greatest motoring contest of the 
present day. 

* * ed 


AWHANEE INN at Yosemite 
was headquarters for the Gilmore 
run and the hospitality enjoyed 
there more than made up for the 
battle with the elements on the 
trip from Los Angeles. Automo- 
bile dealers, drivers and oil men 
aplenty took over the place. 
Barney Oldfield was there as a 
non-combatant. He had ridden 
with Jules Ellingboe in a compet- 
ing Nash and was right in his ele- 
ment. 


Barney is now a Boniface in Los 
Angeles, running his own night 
club. Varley Young, prominent 
tom-tom beater from Detroit, has 
formed an alliance and I under- 
stand on very good authority that 
Barney is a competitor of mine 
in that he is writing a book 
while I am running serially the 
makings of one—‘Who, Me?” 
Barney says the suggested title of 
his book is “Who in Hell Do You 
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Think You Are—Barney Old- 
field?”, which over the years has 
been and still is the favorite ques- 
tion of the cop who flags down a 
driver who has been going too 
fast. 

* * * 

ONE OF the legends of Yosemite 
is that one of the first cars to be 
driven into the valley was a Cali- 
fornia six built for the Cole- 
California Co., of Los Angeles, by 
none other than Charles L. Mc- 
Cuen, now general manager of 
the O!ds Motor Works of Lansing. 
That was in 1909 or thereabouts 
and the then youthful McCuen was 
getting an engineering start that 
was destined to make him famous 
in the automobile industry. He 
took a party of newspapermen on 
the trip to Yosemite. The Cali- 
fornia six was short-lived, only 
about 20 of them being built. 

In Detroit I had heard that Mc- 
Cuen had achieved the honor of 
bringing the first car into the 
valley, a croix de guerre adven- 
ture, but research at Awhanee dis- 
closed a rival for the honor, the 
oldest inhabitant claiming that the 

(Continued on Page 18, Col. 1) 





New Passenger Car Registrations, 12 States for December, 1938-1937 


Figures in this table are supplied by R. L. Polk & Co., New Jersey Motor List Co., and Sherlock & Arnold 
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New Commercial Car Registrations, 12 States for Dec., 1938-1937 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 
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HIGHER PAY- 


LOAD: WITH “YOLOY” STEEL 





Big idea in highway transpor- 
tation these days is to haul the 
largest possible load of goods 
within the limit of gross vehicle 
weight permitted by states. This 
problem boils down to the fact 
that the more weight taken out of 
the vehicle itself, the more pay- 
load carried during the life of 
that vehicle. A number of major 
steel producers have made pos- 
sible a simple and satisfactory so- 
lution by making available new 
“high-tensile”’ low alloy steels. 
Current example is a trailerized 
tank truck recently built by the 
Heil Company. The entire tank 
body is made of Yoloy plate. This 
material, a Nickel-copper steel 
made by the Youngstown Sheet 
and Tube Company, is much 
stronger than ordinary carbon 
steels. Thus it is possible to re- 
duce thickness of materials used 
in body structure and greatly re- 
duce total dead weight, without 
sacrificing strength or reliability. 
Low alloy Nickel steels possess 
plus virtues such as resistance to 
corrosion, thus adding to the use- 
ful service life of this modern 
money - saving 
equipment. 


THE 
INTERNATIONAL 


NICKEL COMPANY 
INC. New York, N.Y. 
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1939 Delivered 
Priee List 


Following is a list of new passenger car 
delivered prices for 1939 at point of manu- 
facture, Prices shown, with the exception 
of Willys-Overland, include standard equip- 
ment and federal taxes. 
not include federal tax. Ford and Lincoln- 
Zephyr prices do not include transporta- 


tion or taxes. 


BANTAM—Cpe., $399; spec. rdstr., $449; 
rdstr.. $525; 
4-pass. speedster, $497.50; deluxe speedster, 
$549; station wagon, 


BUICK, Series 46 — Bus. 
$950; 2-dr. tour. sed., 
tour. sed., $996; conv. cpe., $1,077; 
$1,983. Series 90—4-di. tour. sed., 
$1,205; sport cpe., $1,175; 4-dr. town sed., 
$1,246; conv. cpe., $1,343: sport phae., $1.- 
713. Series 80—4-dr. tour sed., $1,543, with 
$1,758; sport 
$1,406. Series 60—2-dr. tour. sed., 
sed., $2,350; limousine, 


stand. 


cpe., 
phae., 


trunk, same; 
phae., 
$2,074; 8-pass. 
$2,453. 


CADILLAC, 


rdstr., 


Series 


$479; 


formal 


tour. 


Series 


teen—$5,140 up. 


CHEVROLET, Master 85—Bus. cpe., $628; 
coach, $648; cpe. pickup, $669; town sed., 
$669; sed., $689; 
Deluxe—Bus. cpe., $684; coach, $699; 4- 
town sed., $720; sed.. 


$745; spt. sed., 


cpe., $715; 


spt. 


$766. 


deluxe 


sed., 


39-61—Cpe., 
tour. sed., $1,680; conv. cpe., $1,770; 5-pass. 
conv. sed., $2,170. Sixty Special—Tour. sed., 
39-75, Fleetwood — 5-pass. 
tour. sed., $2,995; 7-pass. tour. sed., §$3,- 
210; 2-pass. cpe., $3,280; S-pass. cpe., $3,- 
380; 5-pass. town sed., $3.635; 2-pass. conv. 
cpe., $3,380; 5-vass. conv. sed., $3,945; 86- 
pass. tour. sed., $3,105. Series 39-90 Six- 


Willys 


cpe., $894; sport 
4-dr. 
sport 


$955; 
. 
. 


$710. Master 


CHRYSLER, Royal—Cpe., $918; Vict. cpe., 


$970; 4-dr. sed., $1,010; 2-dr. sed., 


Royal Windsor, "1, 075. Imperial—cpe., $1,- 


$975; 


123; vict. cpe., $1,160; 4-dr. sed., $1, 198; 


2-dr. sed., 


$1,165; 


Saratoga, $1,443. 


DE SOTO, Deluxe—Bus. 


$925; 2-dr. sed., 
Custom—cpe., 


$1,023. 


DODGE—Cpe., $756; deluxe 
2-dr. sed., $815; deluxe 


opera cpe., 
2-dr. sed., 


New Yorker, 


cpe., $870; 
; 4-dr. tour. sed., $970; 


$1,298; 


cpe., 


$923: ‘cpe., with aux. seats, 
$978; 2-dr. tour. sed., $963; 4-dr. tour. sed., 


4-dr. 


sed., 


cpe., $808; 


$855; deluxe 


4-dr. sed., $905; 7-pass. sed., $1,095. 
FORD, 60 h.p.—Coupe, $580; tudor, $620; 


fordor, 
$660; fordor, 


$665. 85 h.p.—Coupe, 
$705. Deluxe—Coupe, 


$620; tudor. 
$680; 


tudor, $720; fordor, $765; conv. coupe, $765; 


conv. 


sedan, $895. 


GRAHAM—Combination cpe., $940; 2-dr. 
sed., $940; 4-dr. sed., $0965. 
charger equipment group, 
equipment group, $130; either or both of 
equipment groups may be added to above. 


HUDSON, 112 Deluxe Series—Util. coach, 


$725; 3-pass. cpe., $745; util. cpe., 


N.B.—Super- 
$130; custom 


$750; 


tour. brough., $775; Vict. cpe., $791; tour. 
sed.. $806; conv. cpe., $886; conv. brough., 


$936. Six 
brough., 


$869; 
; 


Series—3-pass. cpe., $823; tour. 
$856; Vict. cpe., 


tour. sed., 


$898; conv. cpe., $972; conv. brough., $1,032. 
Country Club Six Series—3-pass. cpe., $919; 


tour. brough.. $960; Vict. cpe., 


$967; tour. 


sed., $995; conv. cpe., $1,052; conv. brough., 
$1, 115. Country Club Eight Series—3-pass. 


cpe., 


$1,009; tour. brough., 

sed.. $1,079; Vict. cpe., $1,051; 
$1,138; conv. brough., 
Custom Eight Series—Tour. sed., 


$1,049; tour. 
conv. cpe., 


$1,201. Country Club 


$1,174. 


Big-Boy Series—Tour. sed., $884. 


HUPMOBILE, Six —Skylark 4-dr. sed., 
$895; Senior 4-dr. sed., $995; Senior custom 


4-dr, sed., 


$1,095. Senior 8—Deluxe 4-dr. 


sed., $1,145; custom 4-dr. sed., $1,245. 


LASALLE, 
$1,240; 5-pass. 


tour, 


cpe., 


V-8 Series 39-50—2-pass. cpe., 
$1,280; 5-pass. 


tour. sed., $1,320; 2-pass. conv. cpe., $1,- 


conv. cpe., $1,800. 


LINCOLN-ZEPHYR — Cpe., 
y sed., $1,330; 4-dr. sed., $1,360; conv. cpe., 


$1, 700; conv. sed., $1,790. Custom — 
$1,450; cpe.-sed.. $1,480; 4-dr. sed., 


town lim., $1,700. 


NASH, 
$840; 


$855; bus. cpe., 


sed. w. t., 
cpe., 
cpe., 


$1,175; 4-dr. 
$1,235. 


OLDSMOBILE, Series 60—Bus. cpe., 
club cpe., $833; 2-dr. sed., $838; 4-dr. sed., 
$889. Series 70—Bus. cpe., 
$891; 2-dr. sed., $901; 4-dr. sed., $952. Series 
$920; club cpe., $971; 2-dr. 


80—Bus. cpe., 


special Nash LaFayette series— 
bus. cpe., $770; 2-dr. sed., $810; 4-dr. sed., 
4-dr. sed. with tr., $840. Deluxe 
series—all-purpose cpe., $860; Vict. sed., 
4-dr. sed., $885; 4-dr. 
$885. Ambassador Six series— 
all-purpose cpe., $960; Vict. sed., $955; bus. 
$925; 4-dr. sed., $985; 4-dr. sed. w. t., 
$985. Ambassador Eight series—all-purpose 
$1.120; Vict. sed., $1,205; bus. cpe., 
sed., $1,235; 4-dr. sed. w. t., 


sed., $992; 4-dr. sed., $1,043. 


OVERLAND—Speedway: Cpe., $560; 2-dr. 
sed., 
cpe., $610; 2-dr. sed., $630; 4-dr. 
sed., $655. Willys 48—cpe., $495; 2-dr. sed., 
$535; 4-dr. sed., 

PACKARD, Six—Bus. cpe., $1,000; club 
cpe., $1,045; conv. cpe., $1,195; 2-dr. tour. 
4-dr. tour. sed., $1,095. One- 
Twenty—Bus. cpe., $1,200; club cpe., $1,- 
245; conv. cpe., $1,390; conv. sed., $1,700; 
2-dr. tour. sed., $1,265; 4-dr. tour. sed., 
$1,955. Super Eight— 


sed., $580; 4- 


deluxe: 


sed., $1,065; 


$1,295; Limousine, 
$1,955; conv. cpe., $2,180; 
tour. sed., $2,035; conv. sed.. $2,435; limou- 
$2,600. Twelve —Cpe., $4,140; conv. 
cpe., $4,375; club sed.. $4,255; formal sed., 
; 4-dr. tour. sed., $4,155; Victoria, $5,- 


Club cpe., 
sine, 


$4,865 
230; limousine, 


PLYMOUTH, Roadking Line—Cpe., $645; 
2-dr., $685; 2-dr. tour. sed. with trunk, 
4-dr. tour. sed. with 
Deluxe—Cpe., $725; cpe. with 
r.s., $755; 2-dr. sed., $761; 2-dr. tour., $775; 
4-dr. tour., $805. 

PONTIAC, Quality Six—Cpe., $758; spt. 
cpe., $809; 2-dr. tour. sed., 
Deluxe Six—Cpe., 
2-dr. 
tour. sed., $922; conv. cpe., $993. Deluxe 
$862; 
tour. sed.. $919; 4-dr. tour. sed., $970; conv. 


$699; 
trunk, $740. 


4-dr., $791; 


sed., $866. 
cpe., $865; 


Eight—Cpe. °° 


cpe., $1,046. 


STUDEBAKER, 
pass. bus. cpe., $875; 3-pass. custom cpe. 


$900; club sed., 


State President—3-pass. cust. cpe., $1,035; 


club sed., $1,100; sed., $1,110; conv 


sed., $1,460. 


4-dr., $726; 


dr. 


$555. 


tour. 


spt. 


$955; 
cruis. 


State 


sed., 


cpe., 


Com 


cruis. 


$840; club cpe., 


$595. 


$820; 


$1,320; 2-dr. 


Cpe., 
$1,510; 


$777; 


Overland 


4-dr. 


4-dr. tour. 
$814; spt. 
$871; 4-dr. 


$913; 2-dr. 


sed., $965 


prices do 


$1.610; 
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Actual top and bottom prices on 1935, 1936 
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Angeles Daily News, Examiner; Seattle Times, 
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MAKE Boston N.Y. Atlanta Pittsbrg. Cleve. Detroit Chicago Cinti. St.Louis Denver L.A. Seattle Nat. Av, 
| Buick “40” 37 | $625 $695 1$595-$625 $595 |$585-$645 $545-$625| $595-$675|$545-$645 |$645-$665 | $665 \$695-$745|$695-$745 |$612-$673 
"36| 475 385 495 | 395 | 395—- 475) 375 | 425- 475| 445- 495) 495 | 525 | 559 | 414= 503 
"35 | —_— i-_ h 6htlhm!™!mCUmMQGUDlCUl | | | 280= 325 
Buick “50-60” 37) 665- 715| 675- 695 | 715 | | | | | 725 | 765- 795) | 705= 732 
36) 565- 575 | | 425— 495) | | l | 565 | 495= 545 

35] | | | | | | | | | | | 
Chevrolet Master 37 | | 345- 365| 365- 395; 365 | 375— 395) 345 | 343- 375) | 425 | 445 | | 356~ 400 
36 | | 295 | 275 | 275— 295| | | | 325- 345) | | 292= 312 
35] | | 265 | Ras i ] | 295 | 265— 295 





Chevrolet Master Deluxe ’37| 465- 495| 425- 435) 425~ 445| 395- 425) 445- 475| 395- 425; 395- 495| 395- 475] 475 | 475— 525] 475- 545| 545- 565| 440- 432 

















*36| 375 | 395 345 | 335— 375| 365- 375, 295- 3251 335- 385 335- 365| 385 | 375— 425] 375- 425] | 348- 384 
"35 | 265 (265 =| ° &+| | 195— 245} 285 | 295-325, | 345 | 325 | 261- 310 
Chrysler Six "37 545- 625) 545 | 615 495- 575| 495- 545| 495- 565) | 475- 495| 575- 595| 565- 625] 595- 625| 675- 725| 546- 600 
36] 375- 425) 495 | 445 (35 | y-OJ | 7435 ~«~| 475 | 475 | 407 463 








Chrysler Eight °37| 645- 665! 535- 575 | | 645 | | | | | | 590- 628 


| 
*R5] 325 | 325 | 375 | 295 | | | | 325 | 345— 365) | | 322— 355 
eesti tli cS SS ass 











"36 | | | | | | | | | | 
"35 | | | | | | | | | | 

De Soto 37) 595 | 525— 545) 565— 595| 425- 445| 550- 565) 475- 545) | 465 | 525- 565| 585- 615| 575- 615) | 521- 565 
36] 475- 495) 340- 395| 425 | 339 | | 345 | 445 | | | 445 | | | 375- 441 
"35 | | 325 | | 250 | 275 | | | | | 345 | 375 | 283~ 360 


Dodge "37| 545- 575| 445- 535] 545- 595| 445- 495| 495- 545) 465- 525| 485- 545| 495- 550| 495- 545] 575- 625] 545- 595) 595- 625] 510- 563 








"36| 375- 445| 310- 395| 395-— 425| 395 | 375— 450) 365 | 345- 375| 365- 395] 425 | 425 | 325= 435| 475 | 362- 425 
"35| 275- 295) | 325 | 295 | 295— 345| 225- 275) | 295— 325] 325- 345| | | 285- 320 
Ford Standard 37) 395 | 345— 395| 380 | 289- 355| 275- 365) | 345 | | 385 | 395- 425] 425 | 425 | 345= 398 
"36 | | 275 | 325 | | 235— 265) | 295 | | | | | 325- 375] 282- 322 
"35 195 | 225 | 155- 165) | 195 | 175 | 265 | | 295 | 182— 240 
Ford Deluxe "37 445- 465| 425- 465; 475 | 395- 425| 395- 425| 425 | 425 | | 445- 485| 465- 525| 445~ 525] 495- 545] 436- 482 
"36 345 | 325- 365] 275- 295| 275- 295| 275 | 325 | 325- 345) | 425 | 375- 395| 445~ 325] 330- 350 
35] 275 | | 225— 235) 225- 245] 175 | 245 | 225— 245] | 315 | 325 | | 230- 273 
Graham 37] 395 | 375 | 385 | | | | | | | 625 | | 380- 510 
"36 | | | 245 | 195 | | 245 | | | | | | 395 | 220— 320 
35] | | | 125- 195| 247 | | 245 | | | | 185— 221 
Hudson Six 371 | | 495 | | 565- 595) | | | | 595 | | 530- 595 
36] 445 | | | 365 | | | | | | | | 365- 445 

35] | | | 245 | | | | | | | 245 

Hudson Eight 37 | | 645... | | | | | | 645 | | | 645 
"36 | | 425= 475] | | | | | | | | | | 425— 475 

"35 | | | | | | | | 385 | | | 385 
Hudson Terraplane "37 | 545-575) | 425— 465) | 445— 465] 425 | | | 485 | 525 | 495- 525) | 467- 506 
36] 345- 365) | | | 345 | | 250 | | 445 | 425 | | 313- 412 
"35 | | | | 235 | | | | | | 325 | 235— 325 
LaSalle 37) 745 | 695- 765| 775 | 675 | | -665 | | 645 | 725— 775| 795- 825| 745- 795) | 707— 780 
"36| 595 | | 625— 675! | | 445 | | |_ 545 | | | | 535—- 605 
"35 | | | | | | 345— 375] 395 | 345 | | | | 345— 385 
Lincoln-Zephyr "37 (725 | 695 | 695~ 725| 685 | 635 | 645 | | 677- 699) | 695— 745| 725- 745) | 680— 722 
36] 525- 545| | | 475- 495) | 425 | ‘495 | | 595 | | | 475— 545 

"35 | | | | | | | 395 | | | | 395 
Nash-LaFayette °37| 465 | | | | | | 475 | | | 565 | 595 | | 460- 580 
36] 345 | | | | | | | | | 425 | | | 345— 425 

"35 | | | | 245 | | | | | | | | 245 
Nash 37) 495- 545| | | 495— 545) | | | 485 | | | 595 | 695 | 492- 595 
36] 425 | | | 395— 445) | | 450 | | | 475 | 410- 457 
"35| 225 | | | 295 | 265 | | | | 345 | | 245- 320 
Olds Six "37 545- 595| 595 | 565— 610] 495- 565| 535- 565| 545 | 625 | 565 | 545 | 625 |: 565~ 625| 645 | 545— 605 
36) 475 | | 445 | 375- 445| 385- 475| 345- 395) | 305—- 445) 445 | 445- 475) 445- 475) 595 | 410- 472 
35] 375- 395| | 325 | | | 165- 245) | 225 | | 375 | 345- 375) 445 | 287- 367 
Olds Eight "371 625 | 585 | 625 | | | | | | 595 | | 645 | 650- 675| 614— 646 
36] 525 | | 475 | | | | | | | | 475— 525 
| | 325 | 495 340- 495 


*35| 395 | | 300 | | 


| 545 























Pontiac Six "37 465- 545) | 585 | 495- 565| 445- 560) 445— 525; 495 | 495— 545) 565- 625) 525— 595) 595- 625) 507- 574 
36] 375- 395) 359 | 395 | 335- 395| 345- 445| 325 | 345 | 375 | 475 | 465 | 475 | 351- 434 

Pontiac Eight a | | 625 | | | | | | | | | 625 

"36 | | | 445 | | | I | | 445 | | | | 445 

"35 | | | | | | | | | { | | | 

Packard 120 "37 | 695 | | 695 | 575- 695) 595- eas 595- 645) | 645 | 645- 695| 665- 745) 665- 725 | 626- 692 
°36| 495 | | 525 | 495 | | 435 | | 475 | 475 | 575 | 575 | | 470- 542 
35] 425 | | 425 | 345- 425 | 345 | | 375 | 375 | 425— 445) 425 373- 430 
Plymouth 371 | | 395— 425) | 365- 395) | | | | | | 380— 410 
"36 | ] | 325 | 295 | 285- 325; | l l | 290- 325 
35] | | 245 | 175 | 195- 295 | | | | | 185- 270 
Plymouth Deluxe "37| 435- 495) 449 | 475 395— 475) 465- 495) 425 445 | 475 525 | 475- 545) 545- 595| 454- 510 
36] 345- 435) | 375 | 325-345) 375 |: 325- 345|_ 345 | 395 | 375~ 425) 375- 425) 445- 495 364-405 
*35| 295- 345) | 295 225 325 195- 245) 345 | 325- 345) 345 365 264- 330 
Studebaker Dictator "37 565 | | 595 | 495 475- 495 625 625 645 532- 598 
36] 425 | 375- 395 stleehh tal ee ee ee 465 400-430 
351 | 325 225 | 425 a: 
Studebaker President "371 665 | 625 | | | 625-665 
36) 425 | <a Sere ee 425- 465 

35 | 345 | 345 
Willys e 37] 325 _—s|:130 oe Ne si | 825 335 325 236-325 
30] ee A 250 | __s9= 245 








National Average, All Makes, Dec. 31, $393-$463 
National Average, All Makes, Dec. 24, $396-$460 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled ex- 

clusively by Automotive News as a copyrighted feature. This is the first time anywhere that bona fide top and bottom 

prices have been compiled from published figures to establish the trend of the market and the resulting national index 
Where no prices are quoted. no car of make and model was offered during the period covered. 
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Joins 
Storrs J. Case, resigned director 
of advertising and sales promotion 
at Graham-Paige Motors, has 
joined Associated 
Sales Co., Inc., 
Producers 
of commercial 
films, as account 
executive, ac- 
cording to Gen- 
aro Florez, pres- 
ident. 
Case, who for 
r several years 
a prior to joining 
am Graham was 
Storrs J. Case 


with Nash Mo- 
tors as southern 
sales manager, will devote the 


major portion of his time to con- 
tact and creative work on the 
slidefilm sales training program 
which Associated Sales is produc- 
ing for Nash. 

Entering the automobile busi- 
ness 16 years ago as a retail sales- 
man, Case later spent five years 
with Pontiac in sales promotion. 
He then went to Nash as the com- 
pany’s first sales promotion man- 
ager. During three and a half 
years at Nash, Case also served as 
eastern sales manager and south- 
ern sales manager. 


Casters 


Clem McCarthy and Edwin C. 
Hill, who teamed up on previous 
Buick championship fight broad- 
casts, will be at mike when Joe 
Louis and John Lewis meet for the 
heavyweight ring title in Madison 
Square Garden Jan. 25. 

McCarthy will give the blow- 
by-blow description during each 
round, while Hill, between bells, 
will analyze the bout and de- 
scribe ringside color events to the 
nationwide radio audience. 

The fight will be broadcast over 
NBC’s Red and Blue networks, 
utilizing 157 stations. 


Moved 


Underwood and Underwood is 
shuttering its Detroit illustration 
studio, which has been handling 
automotive work for several 
years. 

New studios in N. Y. and Chi- 
cago are now equipped to render 
this work. Paul Youngman, 
however, will continue to spend 
a large portion of time in De- 
troit, while office in Book Tower, 
Detroit, will keep complete file 
of stock photos. 


Banners 


More than 3,000 True Story 
circulation trucks will carry spe- 
cial Parade of Progress banners, 
beginning Apr. 6 in every city 
over 10,000 pop. 

According to Harold Clark, True 
Story promotion manager, all copy 
and art for banners will be sub- 
ject to approval of A. G. M. A.’s 
Parade of Progress committee, but 
purpose will be to urge consumers 
to buy nationally advertised gro- 
cery products. 


Posters 


National Assn. of Manufac- 

turers’ initial splurge of outdoor 
Posters, bearing slogan “Let’s 
All Work Together—It’s an Old 
American Custom,” is hitting 
about 15,000 poster panels 
throughout country this month. 
Second and third series of post- 
ers will follow in February and 
March, 
_ Splurge carries out theme for 
Industry adopted last month at 
Congress of American Industry, 
when call was issued to all seg- 
ments of American life to unite 
In a concerted drive for renewed 
Prosperity. 


Ratings 


Six hundred radio editors and 
‘olumnists in U. S. have chosen 
the Ford Sunday Evening Hour 
as their favorite program in the 
‘lassical musical series division of 


the Ath Dimension 


The News of Automotive Advertising 


By Pete Wemhoff 


| 
| 
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Automotive Industry Starts 


Fourth Year of Safety Work 





the third annual poll conducted 
by Motion Picture Daily. 

Second in this division was the 
series conducted by Arturo Tos- 
canini. The New York Philhar- 
monic Broadcasts, Firestone Hour, 
and Cities Service Concerts fol- 
lowed in that order. 

The Ford Hour, now in its 
fifth season and with more than 
175 programs already performed, 
has presented more than 1,345 
individual selections. 


Original presentations of the 
Ford Hour broadcast in 1934 were 
made from Orchestra Hall, Detroit, 
which seats only 2,000 persons. 
After two years the program be- 
came so popular that the Ford 
Motor Co. moved it to the Ma- 
sonic Temple, Detroit, which seats 
nearly 5,000 persons. Requests for 
weekly programs, containing short 
biographies of soloists, etc., on 





broadcasts, total 30,000 each week, 
and more than 40,000 printed 
copies of W. J. Cameron’s weekly 
talks are mailed each week to 
listeners. 


Statistics 


Survey, covering Major Bowes’ 
first two years under sponsorship 
of Chrysler Corp., shows 105 cities 
were saluted by Amateur Hour 
over 114-station CBS hookup. 
Cities had 4,410,000 residence tele- 
phones, which attempted to make 
1,260,000 calls (680,000 completed 
and 580,000 reported as “‘busies’’). 

According to H. Arnold Moseley, 
in charge of telephone voting for 
Bowes, total of 1,400 acts, requir- 
ing 2,200 persons, appeared on 
program during two years. Neces- 
sary to audition around 500,000 
performers, an average of 500 a 
week. 


Chatter 


Satevepost moves from Tuesday 
to Wednesday circulation... . 
G. V. Bain, formerly with Scripps- 
Howard sheets, joins John B. 
Woodward, Inc., in Chicago.... 
Brooke, Smith & French, Inc., to 
handle adv. for Argus Cameras, 
etc. 


NEW YORK.—Encouraged by 
the 8,000 fewer fatalities in traffic 
‘ast year, the automotive industry 
this week began the fourth con- 
secutive year of its integrated 
highway safety program, accord- 
ing to Paul G. Hoffman, president 
of the Automotive Safety Founda- 
tion. 

Coincident with this announce- 
ment, Hoffman’s annual report of 
1938 activities was issued in a 
booklet entitled “Orderly Traffic 
—the Automotive Safety Ob- 
jective.” 

Founded in June, 1937, to spon- 
sor a broad expansion of high- 
way safety efforts inaugurated by 
the automotive industry in Janu- 
ary, 1936, the Foundation’s budget 
is underwritten by four major 
branches of the industry—makers 
of motor vehicles; parts and ac- 
cessories; tires, and the finance 
groups. The funds are expended in 
grants to a score of national or- 
ganizations for specific activities 
‘n support of the Standard High- 


17 


way Safety Program for states. 
The foundation performs no direct 
safety activities. 

The reduction of 8,000 traffic 
fatalities last year was reflected 
in proportionate curtailment of 
personal injuries and_ property 
damage. That the improvements 
were made in the face of the same 
or slightly increased use of motor 
cars over the previous year, is con- 
sidered significant by all highway 
safety authorities. 

The downturn in accidents oc- 
curred in November of 1937 and 
each month since then has wit- 
nessed substantial reductions in 
deaths and accidents. This is the 
longest continuous period of traf- 
fic accident reduction on record. 


ATA Sets Meeting 


WASHINGTON.—The national traffic 
committee of the American Trucking 
Assns. will meet at the Lincoln hotel 
in Indianapolis on Jan. 30-31. The 
ATA has issued an invitation to the 
members of the National Conference 
of Truck Tariff Bureaus to attend. 
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dont want to lose 
my customers ‘food wil 


“MY PLACE COULD BURN... 


I’d rather lose my place of business in a fire than to 
lose the good will of my customers. I can replace my 
building but good will—is a different story. That’s 
why it’s Universal financing for me. It builds repeat 
business through low-cost national service, trained 
men and prompt, fair insurance adjustments. 







“IT TAKES TEAM WORK... 


to satisfy me and my customers. We Ford Dealers 
would lose millions of dollars in repair business 


every year if it weren’t for 


Universal financing, I 


don’t want my customers turned over to an alley 
garage in an emergency. I want some reputable Ford 
Dealer to do their work to keep their good will. 





“WE'D STARVE ON HIGH-HAT TRADE... 


All of us Ford Dealers need financing plans to fit 
the income-convenience of farmers and professional 
people as well as those who get regular paychecks. 
That’s just what Universal gives us. And no other 
financing agency devotes all of its efforts to promot- 
ing our Ford business because our success is their’s. 
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“YOU SELL A ROUND-TRIP TICKET... 


when you finance through Universal. You’re in touch 
with them all the time—on-the-spot when they’re 
ready for a new car demonstration. Speaking of dem- 
onstrations, what outside financing offers you low 
cost Salesmens Plans, Dealer Demonstrators, Shop 
Equipment, Radio Repair, and Wholesale Plans?” 
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Benefits of Pa. Inspections 
Pointed Out by Statistics| 


Special to Automotive News 

HARRISBURG, Pa.—(UTPS)— 
A movement towards further driv- 
ing safety, due to the regular state 
inspection periods, has been clear- 
ly shown by the statistics for tests, 
according to R. H. Lyon, president 
of the Motor Club of Harrisburg, 
who placed the strength of the 
club firmly behind compulsory in- 
spection periods. 


“Mr. Average Driver leaves his 
car at an inspection station and 
grudgingly pays the minimum fee 
upon returning, little realizing 
that a complete checkup of nearly 
every moving part of the car has 
been made in his absence,” said 
Lyon. “The licensed, and in many 
cases bonded, mechanics must as- 
sure themselves that the car is in 
perfect condition. Wheels are 
pulled off to ascertain the condi- 
tion of the brakes. Mirrors, horns, 
tires, lights, brakes, windshield 


wipers, steering gear, alignment, 
front end and glass are all care- 
fully examined. 


In many cases, 














AIR CLEANERS 
AMMETERS 


* CARBURETOR INTAKE 
SILENCERS 


CARBURETOR INTAKE 
SILENCERS AND AIR 
CLEANERS 


DIE CASTINGS 
DIE CASTING MACHINES 


AC SPARK PLUG DIVISION « 


minor adjustments can put the car 
in perfect condition. 


“The bureau of motor vehicles 
receives five cents on every in- 
spection, eliminating the occa- 
sional statement that it is a 
money-making scheme. This small 
sum is quickly used in postage, 
printing and the general duties of 
the bureau. 

“During the latter half of the 
year, 18,632 vehicles were junked, 
being declared absolutely unfit for 
use on the highways. The total 
number of cars inspected was 1,- 
948,328, and 1,330,708, or 68 per- 
cent, were deficient in one of sev- 
eral of the tests applied by the in- 
spection stations. 

“Of the major mechanical units, 
lights were greatest in number of 
corrections, with 1,015,079 being 
improperly focussed. Brakes ran a 
close second by being deficient on 
475,392 cars. Steering mechanism, 
usually receiving little thought 
from the car owners, was in bad 
condition on 130,000 vehicles.” 


quality. 


modern, 


LOCKER DOORS 
OIL FILTERS 


RADIATOR 
PRESSURE CAPS 
REFLEX SIGNALS 


FLUID 


Genera l 





emphatic. 


when you need quality products. 


ENGINE BEARINGS 


PRESSURE GAUGES 


REMO INJECTORS AND 


Motors Corporation 


| Willys-Overland 


Shipments Show 
Big Gain in Dec. 





TOLEDO.—Shipments from the 
plants of Willys-Overland Motors, 
Inc., during December showed the 
greatest consolidated total in 13 
months. Consolidated domestic and 
export total showed a gain of 56 
percent in December over the 
comparable month of 1937. 

Analysis of the figures reveals 
that the gain in shipments from 
the Toledo plant in December was 
approximately 83 percent over the 
same month of last year, while the 
Los Angeles factory this month 
registered an increase that 
amounted to nearly six times its 
volume in December, 1937. 

Domestic shipments in Decem- 
ber were 120 percent above the 
corresponding month in 1937, ac- 
cording to William C. Cowling, 
vice-president. 

New Division ‘Set 


NEW YORK.—Celluloid Corp. next 
week will establish a new division in 
its sales department, to be known as 
the Molding Powder division. William 
T. Cruse will be director of sales. 


Thisly Years of 
QUALITY 


AC builds to a high standard of 


This is more true today 


than ever. Plant-wide improvements 


in manufacturing, teamed up with 


alert designing, prompt de- 


livery, and world-wide service, make 


AC quality still more uniform and 


Be sure to call in AC 





At 


AC NOW BUILDS THESE Leally » PRODUCTS 


FLAME ARRESTERS 


FLEXIBLE SHAFTS AND 
CABLES 


FUEL PUMPS 


FUEL AND VACUUM 
PUMPS 


GASOLINE GAUGES 
GASOLINE STRAINERS 
INSTRUMENT PANELS 


SPARK PLUGS 
SPARK PLUG CLEANERS 
SPARK PLUG TESTERS 
SPARK PLUG GAPPING 
TOOLS 
SPEEDOMETERS 
TACHOMETERS 
THERMO GAUGES 
VACUUM PUMPS 


FLINT, MICHIGAN 





'shirt in a 


(Continued 


first car came in in 1900 and that | 


it was a Stanley steamer. 
* * % 

HERE IN San Francisco for the 
week, I find Bill Hughson, Ford’s 
oldest dealer who is in complete 
charge of arranging for the annual 
meeting of the National Automo- 
bile Dealers Assn. which will be 
held in San Francisco in April, 
the fair on Treasure Island being 
the bait to lure the dealers to 
glorious California. It goes with- 


out saying that the dynamic Hugh- 


son has the situation well in hand. 


Counting noses, he predicts a turn- 


out of at least 3,000 dealers. 

There will be three speciai 
trains from the east, one from 
Chicago, another from New Or- 
leans, and a third from the north- 
west. Fred Vesper, former presi- 
dent of the NADA, has the 
special trains in charge. General- 
issimo Hughson has for his 
chairman of the entertainment 
committee Fred Pabst, Don Lee’s 
general manager in San Francisco. 
and if the dealers don’t enjoy 
themselves out here blame it on 
Pabst. But he doesn’t seem to be 
worrying any, so take it for 
granted he, too, has the situation 
well in hand. 

ae * * 


REALLY I haven't been so lone- 
some on the west coast, for al- 
ready I have run across several 
of my neighbors from Detroit, 
environs and suburbs who have 
found it most convenient to make 
business trips to California in 
January. In Los Angeles last 
week I ran across the spoor of 
of Dave Wilson, president of Over- 
land, who was frank enough to 
admit he came out for the climate. 
Charles Nash already was hiber- 
nating for a California winter, 
while Hascall Bliss was reaching 
for a crying towel because he 
had to start back to Detroit the 
day I got to Los Angeles. 

ES oe * 

JUST A FEW jumps ahead of 
me at San Francisco was K. T. 
Keller, Chrysler’s chieftain who 
just had to look over the San 
Francisco Fair on Treasure Island. 
And on Monday, coming down the 
coast from the north Tex Simp- 
son and Bud Berend landed in 
town for a dealer meeting and to 
talk things over with Tom Ray. 
Tex was too polite to snub me 
so I lunched with the party. So 
did a flock of other newspaper 
men. And the next day along came 
Buick’s Bill Hufstader and Al 
Belfie for a pow-wow with Pete 
Steenstrun and the Buick field 
men who work hereabouts. They, 


however, were headed Portland 
way and their stay here was 
short. 


o Be * 

GEORGE PRATT, Hudson’s 
sales manager, had a San Fran- 
cisco stop-over ticket and made 
the most of it on Tuesday. When 
he discussed automobile condi- 
tions with his distributor, Glen 
Stater. 

* a * 

THE ATTRACTIONS of Treas- 
ure Island, man built for the San 
Francisco Fair must be one of the 
reasons why so many sales minded 
automobile executives have made 
this city their mecca at the pres- 
ent time. On the heels of Pon- 
tiac, Buick and Hudson toppers 
there came Friday Felix Doran jr., 


assistant general sales man- 
ager of Chevrolet, who partied 
here at the St. Francis. Close to 


250 of his dealers from northern 
California listened in as Felix told 
‘em how things are going. In- 
cidentally, the conductor of this 
column took a bow and thanked 
"em for another birthday cake. 


Droolings of 
Devoted Drudge 
Dear Chris: 


Your crack in the first install-| 


ment of your “Who, Me?” about} 
Grandma Sinsabaugh being Scotch | 
Irish has Jim Sullivan of the | 
Boston Globe riled up like a night 


Sparks 


from page 15) 


3endix washing ma-' 








Chris 
y Sinsabaugh 


chine. Jim says there ain’t no 
such animal and goes waytohell- 
anback into ancient history to 
prove it. He intimates that a 
Scotchman is really only an Irish- 
man whose feet were too big to 
get through pants legs.—While 
we're on the subject of races in 
your Who, Me? (or better say, 
while I’m on it) Ted Allen of the 
Satevepost Allens writes very 
complimentary like. He also picks 
up your remarks about “scorching” 
in the old days, and indicates that 
he knew you when you spelled 
“scorch” with a “t” instead of an 
“r”, I wonder what he means. 
* * * 

J.H. NEWMARK writing on sta- 
tionery labelled ‘‘from the office 
of the president” of Merle Prod- 
ucts Co., Miami, Fla., wants to 
know if he can help on future 
memoir installments. J. H. says he 
wrote the first two books on the 
automobile industry eer publish- 
ed, “Automibile Salesmanship” in 
1915 and “‘Automobile Business” in 
1916.—Russell Singer, general 
manager of AAA, (which is the 
American Automobile Assn., not 
the crop artists of the Agricultural 
Adjustment Administration) says 
he’s making a file of ‘Who, Me?” 
so you can’t run out without fin- 
ishing the book.—Whoops! Here’s 
a letter from a Mr. Bert H. White 
of the Liberty Bank in Buffalo, 
wants you to tell him what “the 
most outstanding development 
will be in the automotive indus- 
try in the next two or three years”. 
Mebbe you can tell him. If you 
can, mebbe you can tell me where 
I can dig up the buck to pay for 
your 1939 honorary membership 
in the Chain O’ Lakes Gun Club 
at South Bend for which bill is at 
hand.—If you run into Bud Ber- 
end, Pontiac ad manager, and Tex 
Simpson, Pontiac sales chief, tell 
‘em to call their office—C. R. 
Smith, president of American Air- 
lines comes through with a nifty 
(or mebbe its a lefty) scribbled all 
over your latest “Sparks” column 
asking if they still run trains to 
the Coast: As if he didn’t know.— 
Bill Holler in the latest “Chev- 
rolier’” pays a swell tribute to 
Chevrolet Dealers in America. He 
winds up by saying that no busi- 
ness can be really bad when it has 
so many good men behind it.— 
Sorry so many cars were ruled out 
at Yosemite for failing to make 
the time limit, but I agree with 
Art Pillsbury of AAA that rules 
are rules and perhaps it wouldn't 
have been fair to those who 
“pushed” to compete with others 
particularly when gas consump- 
tion is the chief factor—Speaking 
of fuels, etc., they had a lively 
session at the annual meeting of 
the Society of Automotive Engi- 
neers here over the problem of 
“varnishing” in automobile en- 
gines. First time I ever saw the 
boys really pitchin on an ar- 
gument which is a good sign that 
the problem will soon be licked.— 
Our service section in pictures is 
going over with a bang—wWe’re 
getting good cooperation all a- 
round and when it is whipped into 
shape it looks like the real answer 
to a service manager’s prayer.— 
Called Myra (Mrs. Sinsabaugh to 
you) and told her your plans. 
She’s fine and the fact that she is 
married to an author hasn’t gone 
to her head.—Ralph Champlin of 
Ethyl Gasoline Corp., invited you 
to attend a reception marking the 
beginning of a series of 45 minute 
radio broadcasts to be started Jan. 
12, at which you would have rub- 
bed elbows (is it?) with Lily Pons, 
Andre Kostelanetz, Walter O’Keefe 
and Kay Thompson in the North 
Garden room of the Hotel Astor. 
You should have been born twins 


}and you wouldn’t have to miss all 


As ever thine. Cal. 


Act Upheld 


these things. 


‘Unfair’ 





CHEYENNE, Wyo.—The Wyoming 
supreme court has upheld the new 
state unfair trades practices act 4° 
constitutional. In upholding the_much 
| disputed law pz assed by the 1937 legis- 
| lature to prevent “unfair means 0! 
promoting business and stifling com 
petition, the court commented the 
statute was “indefinite” in many 


places. 
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Studebaker wins the 


Gilmore Economy Run 
under official A. A. A. supervision 


Studebaker Commander 
averages 25.78 miles per gal., 
wins Gilmore-Yosemite Run 


Regardless of weight, size, price, 
or number of cylinders, the 
Studebaker Commander beat 
them all in the annual Gilmore- 
Yosemite economy classic on 
January 5,1939.The Commander 
captured the grand prize. It 
won in its own class and in all 
other classes. 

Lowest priced cars... cars 
directly competitive in price 
...cars costing far more... 
all went down to defeat be- 
fore the sensational gasoline 
economy of this Studebaker 
Champion. 

The Studebaker Commander 


actually used less gasoline than 
any other six, eight or twelve in 
the event, regardless of size 
or weight. 

The Studebaker President 
Eight won first place in its class 
with a record of 22.9 miles per 
gallon and placed third in the 
sweepstakes. 

The 314 miles sweepstakes 
event—supervised by the Amer- 
ican Automobile Association— 
was run in blinding rain, heavy 
snow and bitter cold. ‘Twenty- 
nine cars started; thirteen did 
not finish in the time limit. But 
both Studebakers were up and 


Studebaker President Eight 
averages 22.96 miles per gal. 
...wins class trophy 


Wo aid iia 


Te ino 





in—up on competition and in 
before the time limit. 

Here is official A.A.A. proof 
of Studebaker economy. Here is 
official A.A.A. proof of perform- 
ance. Here is evidence of the 
type that will convince the 
public which car goes beyond 
claims and actually beats them 
all in delivering miles per gallon. 

Studebaker is a car you can 
sell. Write today for details and 
confidential information about 
the Studebaker franchise in your 
market, address Paul G. Hoffman, 
Pres., The Studebaker Corpora- 
tion, South Bend, Ind. 
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We are 


INDEDBTED 


to our dealers 





oo a, 


The wide vublic acceptance won by the 1939 Chevrolets 
is gratifying to factory and dealers alike. But we of the 
factory cannot claim all the credit for the great progress 
that has been made—in design, in engineering, in value. 
Actually, the dealers themselves are entitled to share in k 


the credit—because it was the counsel of the dealers that | te 


ing ¢ 
kept us informed of what the public wanted, and inspired oth 

Gran 
us to build to even higher standards. ph 


We are deeply indebted to Chevrolet dealers for their | West 


have 

wholehearted interest and earnest participation through | iq 
the current year in Chevrolet’s Dealer Committee System— oe 
the system that brings to us in Detroit, each month, the _ 
consensus of our dealer body. Through their loyal co- tom 
operation, Chevrolet’s leadership is assured. a, 
In Chevrolet, friendliness between factory and dealers bp 
works both ways. vith 
the gs 


CHEVROLET MOTOR DIVISION, General Motors Sales Corporation, DETROIT, MICH. | Simp 


“CHEVROLETS THE CHOICE 







WHEN YOU HAVE THE © ¢, YOU HAVE FRIENDS |*: 
“Typ 49 
ATE FRAN 


